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PABOYAS MPOrPAMMA YYEBHOWU AUCLUUMITUHDI

B1.5.1 MHOCTpaHHbIN A3bIK

1. Wncdpp 1 HammeHoOBaHUe HanpaBrneHus NoAroToBKu/cneynanbHOCTU:

42.03.02 Typuam

2. NMpodunb nogroToBKU/cneynanmsauusa: TEXHONOMMM 1 opraHMsaumMn TyponepaTopckux u
TypareHTCKux ycryr

3. KBanudukauumsa (cteneHb) BbiNyCKHUKa: Gakanasp

4. Popma ob6y4eHUA: 3a04Has (Ha H6ase cco)

5. Kadbeapa, oTBevaloLian 3a peanmsauumo AUCUUNIUHDbI: Kadyeapa aHrIMUCKOro s3blka
€CTEeCTBEHHO-Hay4HbIX (haKyrbTeTOB

6. CocTtaBuTENM NPOrpaMmbiI: KaHg. douron. Hayk YepHukoBa CeeTrnaHa HukonaeBHa

7. PekomeHgoBaHa HMC dakynbteta PI®, npotokon Nel0 ot 19.06.2018

8. YueOGHbIM ron: 2018-2019 Cewmectp(bl): 1, 2



9.Uenu u 3apgaum yye6HOU ANCUMUNSINHDI

OcHoe8HOU uernbto u3y4yeHus QUCUUIIIUHbLI S8/I9€MCSs No8bIUEHUE UCXOOHO20 ypOBHS 8r1a0eHUs
UHOCMpPaHHbIM 513bIKOM, 00CMU2HYmMOo20 Ha rpedbidywelti cmyrneHuU obpa3oeaHusi, u ogrnadeHue
cmydeHmamu HeobxodumbIM U O0CMamOoOYHbIM YPOBHEM KOMMYHUKamueHoU KoMremeHuuu
0nd peweHUsi KOMMyHUKamueHbIX 3aday 8 pasnuyHbix obrnacmsx coyuasibHO-KyfbmypHoU u
npogbeccuoHarnbHoU cghep dessimernibHocmu,; pasgumue y4ebHOU aemoHOMUU, CrlocobHOCMU K
camMoobpa3soeaHUur, UHGPOPMaUUOHHOU Kyribmyphbl.

10. MecTo y4ye6GHOM gucuMNIUHLI B cTpykType OOI

HAucuunnuna 61.6.1 «MlHocmpaHHbIU 513bIKk» omHocumcs K basosol yacmu brioka 1.

11. NMnaHupyeMble pe3ynbTaTbl OOy4YeHUsA Mo AucuunnuHe/moayno (3HaHUA, YMEHUSA,
HaBblKW), COOTHECEHHbIe C NNaHUPYeMbIMU pe3ynbTaTaMu OCBOEHUsl oOpa3oBaTenbHOMN
nporpaMmmMbl (KOMNEeTEeHUMUSAMN BbiNMYCKHUKOB):

KomneTteHumst MnaHvpyemble pes3ynbTaTbl 06y4HeHus

Kon Ha3saHnue

OK-9 | CnocobHocTb K | 3HaTb: 1) OCHOBHblE rpammMaTmdeckne opMbl U KOHCTPYKLIMN
MCMOSb30BaHMIO (BUOO-BPEMEHHYIO CUCTEMY BPEMEH aHrfMIACKOro rrarosa,
3HaHWN CYHTaKCcu4yeckue TUNbl npeanoXxeHus, HaKIIOHEeHUs,
MHOCTPaAHHOIO s3blka | MOOANbHOCTb, 3arior, 3HaMmeHaTemnbHble U CrykebHble 4YacTu
B peun);
npodeccroHarnsHon 2) rekcuky B pamkax 0BO3HaA4YeHHOM ~TemaTukn U’
n MEXIMYHOCTHOM | Npobrnematukn obweHns B obbeme 1200-1500 nekcmyeckmx
KOMMYHMKa LW, eanHULL;
FOTOBHOCTbBO 3) O CyWeCTBOBaHMM 3ITHWHECKMX M KYNbTYpPHbIX pPasnmMyui
cregoBaTtb Hapo4oB MUpa.
NeruTUMHbIM
STHUYECKMM U yMeTb: 1) MOHMMaTb OCHOBHOE COAEPXaHWE HECIIOXHbIX
NpaBOBbIM  HOPMaM; | ayTEHTUYHBbIX  HAYYHO-MONYNAPHbIX  TekcToB, 6Grioros/Beb6-
TONEepPaHTHOCTb M| canTos;
CnocoBHoCTb K|2) BblenaTb 3HauyMMmyro/3anpawmBaemMyo  UHPOPMaUMIO;
couparnsHom jernatb cooOWeHUs UM BbICTpamBaTb  MOHOJSIOr-OnMcaHve,
agantaumm MOHOJSIOr-NOBECTBOBAHME n MOHOJSIOr-pacCyKaeHue;

nogaep>XmBatb KOHTAKTbI MpPpuU NoOMoLn 3]'IeKTp0HHOI7I NoYThHI.

Bnagetb: 1) €3blkOBbIMU peYeBbIMA  YMEHUSIMU U
HaBblkamy, HeobxogumbiMM AN pearmsauMnm  3agad
MEXIIMYHOCTHOIO N MEXKYIbTYPHOro B3aMMOAEWNCTBMSA, B TOM
yucre B cdepe npodeccnoHansHONn OeATenbHOCTY;

2) HaBblkaMu nogbopa fmTepaTypbl MO CBOEW creuuansHOCTU
ONs AOMNOSHUTENBHOTO M3YYEHUMS W HaBblKaMW BbIMNONHEHUS
CaMOCTOATESNbHbIX 3a4aHNN B MEXCECCUOHHBIMA nepuoa,.

n

12. O6beM AucUMNNUHbI B

nnaHoOm

— 8 3ET/ 288 yacoB

3a4YeTHbIX eauHuuax/yacax B COOTBETCTBUU C y‘-leﬁHblM

dopma NPOMEXYTOYHOM aTTecTaluun: 3a4eT, IK3aMeH.




13. Buabl yue6HoM paboThbl

TpyooeMKocTb (4achbl)
Bua yueBHOM paBoTi Bcero Mo cemecTpam
YcTaHoBOYHas 1 cem. 2 cem.
ceccus
AyOuUTOpHbIE 3aHATUS 14 4 6 4
B TOM 4uCre:
nexkuum
npakTu4yeckune 14 4 6 4
CamocTosTenbHas paboTta 241 90 151
KoHTporb 9 9
dopma NpoMeEXyTOYHOW aTTecTauum 3auer 3K3aMeH
NToro 288 4 96 164
13.1. CopepxxaHue AUCLUNIIUHDI
Ne | HaumeHoBaHve pasgena aucumniMHbl CopepxaHue pasgerna aucumninHbl
n/n
1. MNpakTnyeckne 3aHATUA
1. [CoumansHo-KyrnbTypHas cpepa | Around the World; Global Affairs;
o0LeHus.

2. |lMpodeccroHanbHasn coepa obweHus. | Tourism Industry; Development of Tourism; Jobs
in Tourism; Types of Tourism; Ecological
Tourism; Types of Holidays; Hospitality Industry;
Catering

13.2. Tembl (pasgensl) AUCLUUNINUHBI U BUAbI 3aHATUN

Ne  |HaummeHoBaHve Tembl Buabl 3aHaTUR (YacoB)
n/n | (paspena) AnCUMANMH! MpakTnyeckume CamocTtoaTensHas Bcero
paboTa

1. |CoumanbHo-KyrnbTypHas 2 20 22
chepa obLeHus.

2. |lMNpodeccroHansHas 10 231 241
cdepa obLueHus.
KoHTporb 13
WUToro: 12 251 286

14. MeToanyeckue ykasaHua ans odby4yaroLwmxcsa no 0CBOEHUI0 AUCLUNIINHDI

TPEBOBAHUA K BbIMNMOJIHEHUIO KOHTPOJIbHLIX PABOT

KoHTponbHble paboTbl NpUCHINATCA UK MPUHOCSTCA Ha CECCUIO B OnpenerieHHble y4ebHbIM
nraHom cpokn. Ecnn B pabote Obinn AonyLeHbl OWMOKW, CTYOAEHT AOIPKEH MX UCMpPaBUTb B TOW e
TeTpagu, C y4eToM pekoMeHaauun nposepssLiero paboTty npenogasatens. Bo Bpemsa ceccumn CTyaeHT
AokeH ObiTb rOTOB OTBETUTb Ha oo BONPOC npenofaBaTensi, MMEKWMA OTHOLWEHWE K



BbIMONHEHHON paboTe. KOHTporbHble paboTbl [OMMKHbI BbIMNOMHATECA B OTAENbHOM TeTpaau. Ha
obnoxke TeTpagu ykasbiBaloTCs: hakynbTeT; Kypc; rpynna; damunus, MMss M OTYeCcTBO; AaTta
BbINOSIHEHNSA KOHTPOSIbHOW paboTbl U ee HoMep. KOHTporbHble paboTbl cregyeT BbIMOMHATL YETKUM,
pa3bopyMBbIM MOYEPKOM, OCTaBnsAss nons He MeHee 20 MM Ond 3ameyaHun npenogasaTtens.
O6gaszaTtensHoO cTporoe cobnogeHne NocnefoBaTenbHOCTM BbINONMHEHUST 3aAaHuiA. Hanmume 3aronoBkoB
(cbopmynmpoBok  3agaHusA) K KaxgoMy 3agaHuio  pabotbl  obdAsatenbHo.  [onyckalTcd  TOMbKO
obLenpuHaTbLIE CoKpalleHnsa. He oTBevarowasa AaHHbIM TpeboBaHWUAM U BbINOMHEHHAsA HE NOSIHOCTBIO
KOHTporbHas paboTta, He 3acC4YnTbIBaeTCA M BO3BpaLLaeTcs 6e3 NpoBepKu.

Heobxogumble Anst BbINOMHEHUSI KOHTPOSIbHBIX paboT OCHOBHbIE rPaMMaTU4eCcKne TeMb!:
MecTonmMeHus: NMYHbIe, NpUTAXaTeNnbHbIe, BO3BPATHbIE, YKa3aTerbHble, HeornpeaeneHHbIe.
O6oport there be.

CnpsikeHve rmaronos B Present, Past, Future Simple (Active n Passive).
CnpsixeHve rmaronoB B Present, Past, Future Continuous (Active n Passive).
CnpsibkeHue rnaronoB B Present, Past, Future Perfect (Active n Passive).
CnpsikeHve rmaronoB B Present, Past, Future Perfect Continuous (Active).
—ing dhopMbl.

NHOMHUTMB 1 MIHUHWUTMBHBIE 0OOPOTLI.

© ® N o oM wDdPE

MoganbHble rnarosbi.

15. MepeyeHb OCHOBHOW W [OONOSIHUTENBLHOW nUTepaTypbl, PECYypPCOB WHTEPHET,
Heo6XxoAUMbIX ANsi OCBOEHUS

a) OCHO8HadAa numepamypa

Ne n/n UcTouHuk
World Matters. Y4yebHo-meToamMdeckoe nocobve And CTyOeHTOB eCTeCTBEHHO-
1. HaydHbIX doakynbTeTtoB / CoctaButerm: E.B. BoponuwHa, T.B. [OdpoObiwesa, J1.A.

KpuseHko. — BopoHex, 2017 .

Grammar Matters Plus. YyebHo-meTogudeckoe nocobue s CTyOeHTOB
2. €CTECTBEHHO-HayuHbIX akyrbTeTtoB / Cocrtasuterm: W.KO. BoctpukoBa, M.A.
CtpenbHukoBa. — BopoHex, 2017 .

Typuam, 3KCKYPCUOHHOE [erio, 3Korormdeckun Typuam : ydebHoe nocobre no
3. aHrmmmckomy s3blky / BopoHex. roc. yH-T; cocTt. O.B. BbicounHa, C.H. YepHukoBa .—
Boponex : JIOIN BI'Y, 2005 .— 55 c.

AHrmvnckMn  a3blk. Typmam, rocTenpMMMCTBO, nraTtexHble cpeactea: ydeb. nocobue /
4, Poccuinckass mexxayHapoaHaa akagemusa Typusma, E. B. Mouwnsira .— 5-e uag., ctep.
— M.: CoBeTtckun cnopT, 2012 .— ([MpodheccuonansHoe Typuctckoe obpasoBaHue).

Wood N. Tourism and Catering Workshop / N. Wood. - Oxford University Press,
2003. - 40p.

[ernoBon aHrmunckmi ana cdepsbl Typuama. Your way to Tourism: Yuyeb. nocobue /
C.A. BopobbeBa. - M.: OO0 «dPunomatucy», 2004. - 352 c.

AHrmuickuin a3bik. Cepsuc u Typuam. English for Tourism: Y4e6. nocobue / H.E.
7. Koponesa, 3.3. bapcersH, A.M. CepbuHoBckas. - Poctos H/[: ®eHukc, 2005. - 416
C.

Peter Strutt. English for International Tourism / P. Strutt. - Pearson Education
Limited, 2006 — 144 p.

6) OononHumesnbHasa Jumepamypa

Ne n/n UcTouHUuK

9 K.Kelly. Geography. Macmillan Vocabulary Practice Series. — Macmillan Publishers
' Limited, 2009. — 232 p.




16. NMepeyeHb y4e6HO-MeTOANYECKOro oGecneyeHust ANA camocToATeNbHOWU paboThl

N cTOYHMK

npypogononb3oBaHne /

CocTtaButenu:

H.B.

KOHTpOJ’IbeIe pa6OTbI no aHFﬂVIVICKOMy A3bIKY ON1A CTYAEHTOB 3a04YHOro otAaesieHud no

1. | cneumanbHoOCTU
YepHukoBa. — Boponex: JIOIMN BI'Y, 2005 . — 23 c.

CadpoHoBa, C.H.

17. UHcpbopmMaLMOHHbIEe TEXHOJOMMN, UCNOoSb3yeMble ANA peanu3aumm y4ebHomn
ANCLUMUNIINHbI, BKITKOYaA NporpamMMHoe obecneyvyeHmne n MH(OpMaLMOHHO -CNpaBoO4HbIe
cucrtembl (Npu He06Xo0ANMOCTH)

MNounckosas cuctema Google

18. MaTepMaanO-TeXHMHGCKoe obecnevyeHme AUCUMNIUHDI

Komnbromep, menesausop

19. ®oHA OLLeHOYHbIX CPeaCTB:

19.1 lMepeyeHb KOMMNETEHUMW C yKa3aHuUeMm 3TanoB (popMUPOBAHUA U NNAHUPYEMbIX
pe3ynbTaToB 00y4YeHuUA

Kop v coagepxanne MnaHvpyemble pesynbTaTbl OTanbl e0C
KoMMeTeHuum o6yyeHus (nokasaTtenu dopMmpoBaHns (cpencTBa
(v ee yacTu) JOCTUXEeHNA 3aaHHOro KOMMNETEHL NN OL,eHMBaHUS)

YPOBHSI OCBOEHUSA (pasgensl (TemMbl)
KOMMNETEHLMN NOCPEACTBOM AVCUMMIMHBI UK
GOpMMpPOBaHNS 3HAHWI, Moayns u nux
YMEHWI, HAaBbIKOB) HauMeHOBaHue)
OK-9 3HaTh: 1) OCHOBHbIE KoHTpornbHas
CnocobHocTb K | rpammatmnyeckne gopmbl 1 | CoumanbHo- pabota Ne 1, 2,
NCMNOSb30BaHNIO KOHCTPYKLMK (Bnoo- | KynbTypHass cdpepa | KWMbI ana
3HaHWN BPEMEHHYH0 cuctemy | obLeHua NPOMEXYTOYHOM
WHOCTPaHHOro BpemMeH aHrIMNCKOro atrecTaumm
A3blka B | rmarona, CUHTaKcu4yeckue (3aver).
npodpeccrmoHasnbHOM | TUNbl npennoxeHus, | NpodgeccrnoHansHada
N MEXMYHOCTHOM | HAKMOHEHWS, MOAarbHOCTb, | cdepa obLweHus
KOMMYHUKa LI, 3arnor, 3HameHaTesbHble U
rOTOBHOCTbHO CnyxebHble YacTn peun);
cregosaTtb 2) neKcuKy B paMKax
NeruTMMHbIM obo3Ha4YeHHON TemaTuku U
3THUYECKMM W npobremaTnkn oOLEHMA B
nNpaBoOBbLIM HOpMmaM; | obbeme 1200-1500
TONEePaHTHOCTb N | IEKCUHECKUX eaVHWL,
CnocobHOCTb K |3) o} CyLLECTBOBaHUM
coumansHou 3THUYECKMX W KYNbTYPHbIX
agjanTtauum pasnMyMin HapoaoB MUpa.
yMeTb: 1) noHMmaTb | CouuarnbHo- KoHTporbHas
OCHOBHOE cogepxaHve | KynbTypHas cdepa | pabota Ne 3, KMMbl
HECIOXHbIX AYTEHTUYHbIX | OOLEHMA ons
Hay4YHO-MOMYNAPHbIX NPOMEXYTOYHOWN
TEKCTOB, Brnoros/Beb- aTtTecTauun.
CaunToB; INpodeccroHanbHas




2) BblAENsATb | cdhepa obLieHus
3HaYMMyto/3anpaLmBaemyto
MHpopMaLnIo; aenatb
coobLeHns 1 BbiCTpanBaTtb
MOHOor-onuncaHue,
MOHOJIOr-noBecTBOBaHNe U
MOHOJSIOr-paccyKaeHue;
noaaepxuBathb KOHTaKTbI
npy MNOMOLWM 3SNEKTPOHHOM

noyThl.

Bnagetb: 1) A3bikoBbIMU U | CoumansHo- KoHTponbHas
peyeBbIMU  YMEHMAMM U | KyIbTypHast cdpepa | pabota Ne 4, KMMebl
HaBblkaMK, HeoOXoAUMbIMU | OOLLEHUS. ans

ana pearmsaumm  3agad | lNpodbeccroHansHasa | MPOMEXYTOYHOMN
MEXIIMYHOCTHOIO n | ccpepa obLEHUS. aTTecTaumn.
MEXKYIbTYPHOIro

B3auUMOLEeNCTBUsi, B  TOM

yucre B cthepe

npodgeccroHansHom

AeATeNbHOCTY;

2) HaBblkamu  nogbopa
rmTepaTypbl no CBOEN
cneumanbHOCTU ans
JOMOJHUTENBHOTO  U3y4eHUst
W HaBblkaMX BbINONHEHMS
CaMOCTOSATENbHbIX 3a4aHun
B MEXCECCUOHHBLIN NepUoa.

NpomexyTouyHaa aTttectaumsa: 1 cemecTp — 3ayeT; 2 cemecTp - | KMMbi ana
3K3aMeH NMPOMEXYTOYHbIX
artTecTauun.

19.2 OnncaHue KpuTEpUEB U LLKasbl OLLEeHUBAHUA KOMNEeTeHUUN (pe3ynbTaToB 00y4YeHuUs)
Nnpy NPOMEXYTOYHOW aTTecTauum

[ns oueHuBaHMSA pes3yrbTaToB OOYy4eHWs] Ha 3K3ameHe/3ayeTe UCMOoMb3yTCA Ccreaylolme
nokasaTtenm:

1. 3HaHMe OCHOBHbIX rpamMmMaTmdeckux ¢OpPM W KOHCTPYKUUA (BMOO-BPEMEHHOW CUCTEMDI
BPEMEH aHITMACKOrO rrarosia, CUHTAKCUMYECKMX TUMOB  MPEAriOXKEHWA,  HaKIOHEHUS,
MOLanbHOCTK, 3arora, 3HaMeHaTeslbHbIX U CyKEOHbIX YacTen peuyn); NEKCUKM B paMKax
o0603HayeHHON TemMaTukM M npobremaTukn obweHnss B obbeme 1200-1500 nekcuieckux
eaVHWL,.

2. YMeHMe MnoHMMaTb OCHOBHOE COAEpXXaHUEe HECIIOXHbIX ayTEeHTUYHbIX HayYHO-MOMYrsPHbLIX
TekcToB, 6rioroB/Beb-canToB; BblAeNATb 3HaYMMYyHO/3anpalmBaemMyo MHoOpMauuio; genaTb
CcoobLWEeHMss M BbiCTpamBaTb MOHOJSIOr-onMcaHne, MOHOMOr-NoBECTBOBAHME W MOHOJIOr-
paccyxgeHve; nogaepxuBaTtb KOHTAKTbl MPU MOMOLLY 3NIEKTPOHHOM MOYThI.

3. BnapeHue £3bIKOBbIMM W peYEBBIMU YMEHUAMU W HaBblkaMW, HeobxoavMbiMK Ond
peamm3auum 3agad MEXMYHOCTHOMO M MEXKYNbTYPHOrO B3auUMOAEWCTBMSA, B TOM YuUCle B
chepe npodeccnoHarbHON OeATernbHOCTW.

3ayet B 1 cemecTpe COCTOMT U3 YTEHUH, NepeBofda U pedepupoBaHUa HaydyHOro TekcTa Mo
cneumansHocT co crioBapemM, ob6bemom 2000 ney. 3HakoB. Bpemsi Ha noarotoBky — 45 MUHYT.
Ana oueHnBaHWs pesyrnbTaToB OBy4eHWA Ha 3a4eTe UCMOoSb3YeTCs — 3a4TeHO / He 3a4TeHo.




CooTHoOLWeHUe NnoKasaTenen, KputepueB U WWKaJibl oleéHUBaHuUA pe3ynbTaToB OGyHGHMH

Kpute puu oueHuBaHus

LLlkana oueHokK

[MpogoeMoHCTPUPOBaHbl  HaBbIKM  (DOHETUYECKM  MPaBWUIbHOrO
yteHust (He 6oree 5 owmbok), HaBbIKK pedepnpoBaHUsi, NEPEBOL
TEeKCTa BbLIMONHEH agekBaTHo (He OGoree 5 owMBOK JEKCUKO-
rpaMmMaTU4eCcKOro xapakrepa).

3auteHo

3agaHMe He BbINOMHEHO, MpW  YTeHWn JonyuweHo 6ornee 5
dOHETUYECKNX OLLMOOK, OTCYTCTBYET FOrvMKa B WM3MNOXEHUN TEKCTa,
TEKCT He nepeBedeH WM nepeBeneH He MONHOCTbIo, B NepeBoae
AonyleHbl rpyoble OWMOKM NEKCUKO-TpaMMaTUY4ECKOro xapakrepa.

He 3auteHoO

9K3aMeH B 2 cemMmecTpe COCTOUT U3 YTeHud, nepeBoda un ped)epl/lpOBaHl/lFl Hay4yHOro Tekcrta no

crneumansHoCcTM co crioBapem, o6bemom 2500 ney. 3HaKoB.

[na oueHuBaHus pes3ynbTaToB OOy4EeHMst Ha 3K3aMeHe  ucnonb3yeTcs 4-0annbHas LWwkana:
«OTJIMHHO», «XOPOLIO», «yOOBJIETBOPUTESIBHO», «HEYOOBJIETBOPUTESTBHOY.

CooTHOLWeHUe NnoKasaTenen, KputepueB U WKanbl oueHNBaHuA pe3yrbTatoB 06y‘-leHVIS|

Kputepum oueHBaHns YpoBeHb cpopMMPOBAHHOCTU Llikana oueHok
KOMNeTeHL N KOMMNeTeHL K
CdpopmupoBaHHbie 3HaHug | MoBbIWeHHbIN YPOBEeHb OtnunyHo
rpammaTmnyecKmx dopm n (81-100 6annos)

KOHCTPYKLMA aHITIMMCKOIO S3bIKa;
NEKCUKN B paMKkax 06 03Ha4YEeHHOM
TeMaTUKN 7 npobrnemaTukn

oOLLEeHUS.

CdpopmmpoBaHHble

KOMMYHMKATVMBHbIE ~ YMEHUS B

obnacTu peLenTUBHbIX n

NPOOYKTUBHbLIX BWAOB pPEYEBOM

OEATENbHOCTM.

CdhopmmpoBaHHoe BlageHue

S13bIKOBbIMU n peyeBbIMU

YMEHNAMMU n HaBblKaMu,

HeobxoaMMbIMK ans

peanusauum 3apay

MEXIMYHOCTHOIro n

MEXKYTbTYPHOro

B3aMMOAENCTBUSA, B TOM YMCIiE B

cdoepe npodpeccroHansHom

OEesATEeNbHOCTH.

CdopmurpoBaHHbIe, Ho | Ba3oBbIN ypoBeHb Xopouuo
cogepxalupe oTAenbHble (66-80 6annoB.)
npobensl 3HaHuA

rpamMmmaTudecKkmnx doopm 7

KOHCTPYKLMIA aHITIMNCKOTO AA3bIKa;
NEKCUKN B pamKkax 0603Ha4YeHHOW
TemMatukn 1 npobnemartuku

obLeHus.

CdhopmumpoBaHHbIe, HO UMEKOLLME
OTAEnNbHbIE HegoCTaTKn
KOMMYHVKATVMBHbIE ~ YMEHUSI B
obnactn peLenTUBHbIX n
NPOAYKTUBHbLIX BWOAOB pPEYEBON
AeATenbHOCTHU.

CdopmmpoBaHHOe, HO MMetoLlee




oTAelbHble HeOOCTaTKn

BnageHve AA3bIKOBbIMU n
peyeBbIMU YMEHUAMMN n
HaBblkaMu, HeobxoouMbIMKU ANS
peanusauum 3agad
MEXIMYHOCTHOIro n
MEXKYIbTYPHOro
B3aMMOAENCTBMS, B TOM Yucne B
cdepe npodpeccroHanbHom
OEeATENbHOCTM.

HenonHoe npeacTaBneHne o

rpamMmarumdeckmx  goopmax — u|.

KOHCTPYKLUUNAX aHIMNNCKOro
A3blKa, HeOOCTaTO4YHOe 3HaHue
JIEKCUKKN B paMKax 0603Ha4YeHHOM
TEMATUKN N I'Ip06J'IeMaTI/IKI/I.

HepocTtatouHo
chopMMpOBaHHbIe
KOMMYHVKATVMBHbIE ~ YMEHUSI B
obnacTu peLenTUBHbIX n

NPOOYKTUBHbLIX BWAOB pPEeYeBOM
OEeATENbHOCTH.
HepocTtatouHo cdopmmpoBaHHoe

BnageHue A3bIKOBbIMM n
peyeBbIMU YMEHUAMMN n
HaBblkaMu, HeobxoouMbIMU LNS
peanusauum 3apay
MEXTMYHOCTHOrO n
MEXKYIbTYPHOrO
B3aMMOAENCTBUSA, B TOM YMCIiE B
cdoepe npocdpeccuroHasnsHom
OEeATENbHOCTM.

NMoporoBbIN ypoBeHb

YpoBneTBOpUTENIBHO
(51-65 6annoB.)

®dparmMeHTapHble  3HaHWS UMK
OTCYTCTBME 3HAHWUN.
®PparmeHTapHble  YMEHMSA UK
OTCYTCTBME YMEHWM.
dparmeHTapHoe BrageHue
HeOOXOAUMBbIMM ~ A3bIKOBbIMU U
peyeBbIMU YMEHMAMMU n
HaBbIKaMMU.

HeynoBneTtBoputenbHO
(50 u meHee Gannos.)

19.3. TunoBble KOHTPOJNbLHbIE 3aJ4aHMA WM WMHble MaTepuanbl, Heobxoaumbie Ans
OUEHKM 3HaHWW, YMEHUN, HaBbIKOB U (UNN) OoNnbiTa AEATENbHOCTU, XapaKTepusyolime
atanbl (OpMMpPOBaHMA KOMMNETEeHUMW B nMpouecce OCBOEHUs oOpasoBaTenbHOMU

nporpamMmb|

19.3.1 KoHTponbHble paboTbl AN CaMOCTOATENIbHOIO BbINOJIHEHUA

KOHTPOJIbHAA PABOTA Ne 1

1. Look through the text attentively to understand its main ideas. Suggest a title to the

text.

The terms tourist and tourism were first used as official terms in 1937 by the
League of Nations. Tourism can be defined as the business of providing services to tourists. A




tourist is someone who travels at least fifty miles from home, as defined by the World Tourism
Organization. Tourism is a service based industry. It is generally considered as the largest
industry in the world. It comprises of a number of tangible and intangible components. The
tangible elements include transportation systems - air, rail, road, water and now, space;
hospitality services - accommodation, foods and beverages, tours, souvenirs; and related
services such as banking, insurance and safety and security. The intangible elements include:
rest and relaxation, culture, adventure, new and different experiences.

Tourism is an industry greatly contributing to a country's economy, because tourists
increase the income of the country where crowds of visiting tourists leave their money. Besides
financial impact on the economy of a country, tourism is of great importance, because it brings
nations together, helping them to learn and respect other people's culture. Tourism also helps to
develop tourists' physical and psychological fitness.

The activity of tourist agencies brings great sums of money into their country. That is why
advertising in mass media is getting an increasing importance. Tourist agencies advertise the
beauty of nature, the culture of the country, its historical monuments, architecture and art.
Advertisement contains descriptions of good accommodation, facilities and attractions offered to
tourists.

Usually tourism is divided into four categories: research tourism, cognitive tourism,
sanative tourism and recreative tourism. This classification cannot be rigid, for it is difficult to
differentiate recreative tourism from sanative tourism (e.g. sport) or cognitive tourism from
recreative one, for learning about historical and cultural attractions not only helps to acquire
knowledge but also gives pleasure.

Managers planning tourist activity are recommended to take into consideration the
environment, i.e. ecology of the place. Meteorologists of Austria, Switzerland and Germany
discussed the catastrophe on the Alps of February 1999. Snow avalanches came down, many
people perished, many buildings were destroyed. They explained that the cause of the
catastrophe had been disregard of the balance Man-Nature. This balance was upset because
too many people crowded a small place.

Sometimes the words “tourism” and “travel’” are used interchangeably. Travel is the
action someone undertakes when they visit someplace else either for recreation or commerce.
This definition has been expanded in recent years to include any travel outside of one's normal
working or living area, from daytrips to overseas holidays.

2. Read and translate the text. Translate parts 1,2, 4, 5, 6in written form.

3. Find the Russian eguivalents to the following English words and combinations.
service, tangible, intangible, transportation system, hospitality service, accommodation,
beverage, tour, banking, insurance, security, safety, income, to contribute to, impact, bring
together, facilities, attractions, advertisement, commerce, the Alps, interchangeably.

4. Find the English equivalents to the following Russian words and combinations.
npefocTaBrATb  yCryrn, Mo KpavHen wmepe, BcemupHas TypucTudeckass opraHusauums,
Kocmoc, o6beauHATb  Hapodbl, dwu3mdeckasa U NCuxosiormdeckass  noaroToBka,
no3HaBaTeNbHbIN TYPU3M, O340POBUTENbHbLIA TYpuU3aM, TYPUCTUHMECKOE areHTCTBO, CpeacTBa
MacCoBOW MHGOPMaLMW, peKrnamumpoBaTtb, OKpyXawwas cpefa, WUCTopuyeckue U
KynbTypHblE AOCTOMpUMeYaTeNibHOCTW, npuobpeTaTb 3HaHWA, OOCTaBMSATb YOOBOSLCTBME,
npMHUMaTb BO BHMMaHve, JiaBuHa, WrHOPMPOBaTb, HapywaTb paBHoBecue YernoBek-
Mpupopa.

5. Answer the questions.

When were the terms tourism and tourist used for the first time?

How does the World Tourism Organization define the term tourism?

Is tourism the largest industry in the world?

What is the positive impact of tourism?

What do the travel agencies advertise?

Name the four types of tourism.

What was the cause of the catastrophe in the Alps of February 19997

Why are tourism managers recommended to take into consideration the ecology of the

place?
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9. What does the word “travel” mean?
6. Use a dictionary to study the meaning of the words in box and then complete the
sentences below.

journey flight travel ride
trip voyage drive tour

1. ... broadens the mind.

2. If you are going onalong car ..... , make sure the vehicle is in good condition.
3. | have booked you on adirect ..... to Paris.

4. Why not hire a carand go for a ... on the country?

5. The Titanic sank on its maiden .....

6. The museum is a short bus ... from the tourist information office.

7. If you are visiting Madrid, why not go on a day ...?

8. There’s a volleyball team on ... and they want hotel accommodation/

7. Give deqgrees of comparison of the following adjectives.

Pattern: safe-safer-safest

close flat
vast dry
severe wet
exploitable simple

8. Complete the sentences with the following verbs in Simple, Continuous and Perfect
(Passive Voice).

1) Antarctica (discover) in 1920.

2) Theoretically lakes under Antarctica (predict) earlier.

3) Since then Antarctica regularly (visit) by expedition.

4) The well of the Vostok Station already (drill) to a depth 2.700
meters.

5) The well (fill) with a special liquid.

6) Strange, unexplainable geological structures (trace) under the Vostok
Station.

7) Soon the station (reopen) to continue drilling.

8) Now the Russians (help) by the American and French scientists.

9) Fish (take) from the ocean faster than they can reproduce themselves.

10) Several international laws (create) to regulate the use of the world
ocean and avoid disputes among countries.

11) The world ocean usually (subdivide) into four main oceans.

12) A series of dams (build) on the Volga.

13) Many theories (present) about how the earth has changed over time.

9. Choose the words from the box and use them in the sentences in the correct form.

clean exciting wide good

low famous large expensive dirty
London is one of 1) cities in the world. Its population is 2) than Tokyo or
Shanghai, but it is one of 3) tourist destinations of all. London is probably 4) for its
museums, galleries, palaces and other sights, but it also includes a 5) range of peoples,
cultures and religions than many other places. People used to say that it was 6) city too,
but it is now much 7) than it was. To the surprise of many people, it now has some of
8) restaurants in Europe too. For some people that makes London 9) city in
Europe. Unfortunately, London is definitely not 10) city in Europe, though a holiday in

London is a good value for money, considering what there is to see and do.



10. Fill in the proper prepositions.

1. Bus station is the post office and the park.
2. Many zoos keep animals __ awful conditions.

3. The museum opens 11 o’clock.

4. _ Fridays he works late.

5. ___ the weekend the office is closed.

6. The café isopenfrom11am. 10 p.m.

7. Your salary will be paid __ the end of the next month.
8. Hy went back his home town.

9. What is so speC|aI this person?

10. VOICE program changes pictures sounds.

11. Put the remarks of the dialogue in the correct order. The first two have been done
for you.

I
Mrs. Smith: Good morning.
Receptionist: Good morning, ma’am. 'm at your service.

Mrs. Smith: Third.

Receptionist: Yes, please. You can pay at the cashier's desk to your right. Will you
register? Fill in this form in block letters, please. Write your address, name , profession and
duration of stay.

Mrs. Smith: Susan Smith, please.

Porter: You luggage, please?

Mrs. Smith: I'd like a double room with a bath.

Receptionist: $70 a day, ma’am. How long are you going to stay at our hotel?

Mrs. Smith: How much does it cost?

Porter: This way, please. Floor, please?

Mrs. Smith: Oh, yes. | reserved one double room by telephone last week.

Receptionist: Have you made a reservation?

Mrs. Smith: These two suitcases are mine.

Receptionist: In whose name, ma’am?

Mrs. Smith: Is that all?

Receptionist: Yes, ma’am. Give me your passport, please.

Mrs. Smith: Here you are.

Receptionist: Thanks. Here's your key. The porter will show you up to your room.

Mrs. Smith: Seven days. Shall | pay in advance?

Receptionist: Yes, ma’am. We have reserved a room for you. Room 300. It's quite and
comfortable.

Il
Mr. Hunt: 'm checking out tomorrow morning. Please, make out the bill.

Mr. Hunt: Thank you. Good bye.

Receptionist: It's over there.

Mr. Hunt: Will you send my luggage down?

Receptionist: Certainly, sir. Have you enjoyed our hotel?

Mr. Hunt: Oh, yes. Service and meals were good. We have visited the Hermitage, the
Russian museum, several theaters and concert halls.

Receptionist: Glad you liked it here. Welcome back.

Mr. Hunt: Where’s the cashier's desk?

Receptionist: Just a moment, sir. Here’s your bill.



19.3.2 3apgaHue ans camocToATesIbHOW paboThl

TekcT 3
1. Read and translate the text. Do paragraphs 2, 3,4 in written form.

Tourism Development in the Russian Federation

Now tourist industry is one of the most dynamically developing branches of the world
economy. According to the World Tourist Organization (WTO), since 1998 tourism occupies the
first place in the world goods and services export, which surpasses automobile industry,
chemical products manufacturing, food products manufacturing and fuel manufacturing. Medium
tourism growth rate came to 7 % a year during the period from 1950 to 1999, which is much
higher than annual growth rate of the world economy on the whole. According to WTO
predictions the growth rate of tourism will remain the same in the nearest decades.

However despite of high tourist potential, the Russian Federation holds an insignificant
place on the world tourist market. It accounts about 1 % of the world tourist flow. According to
WTO estimates, Russia could potentially accept up to 40 milion of foreign tourists a year.
Today, however, the number of foreign guests visiting Russia for business, tourist and personal
purposes comes to only 7.4 million people.

Analysis of the present state of domestic tourism and the level of its development is
insufficient by both qualitative and quantitative characteristics.Presently the main factors
delaying development of tourism in Russian are: the image of Russia as an unfavorable country
for tourism which is created by certain foreign as well as domestic mass media; undeveloped
tourist infrastructure, small quality of hotel facilities; lack of conditions favorable for investments
in tourist infrastructure; lack of state non-commercial advertisement of the country's tourist
resources abroad; low services quality in all sectors of tourist industry due to low level of
personnel training and lack of working experience in market economy conditions; discrepancy of
price and quality of hotel allocations.

The main task of tourism development in the Russian Federation is formation of modern
marketing strategy promoting tourist product on both domestic and international markets.
Development and promotion of tourism in Russia require the followings: information and
advertisement programs on entry and domestic tourism, which includes creation of television
and radio programs for Russia and foreign countries; issuing of catalogues, booklets, posters,
maps and other advertisement and information printing products; information centers network
for foreign and Russian tourists in places of the biggest tourist flow concentration; introductory
trips around Russia’s tourist centers for foreign journalists; presentation of Russia’s traveling
resources in the main countries directing tourists to Russia.

Effective tourism development will allow to increase dramatically the flow of foreign
tourists coming to Russia and foreign currency inflow into the country’s economy.

Priority support of tourism industry development will provide more effective usage of
human, informational, material and other resources; it will increase the rate of employment
among population and influence to the social and economic development of the country.

2. Say whether the following statements true or false.

Tourist industry is the fastest developing industry inthe world economy.

In the second half of the 20" century medium tourism growth rate reached 7 % a year.
WTO predicts that the growth rate of tourism will increase in the future.

The Russian Federation hold a significant place on the world tourist market.

Foreign guests come to Russia for business, tourist and personal purposes.

Certain mass media create an unattractive image of Russia.

There many conditions favorable for investments in tourist infrastructure.
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3. Answer the following questions.

1. What is the position of tourism in the world economy?

2. What are the other industries that are fast developing?

3. What is WTO?

4. What place does Russia hold on the world tourist market?




5. Does Russia have high tourist potential?

6. How many tourists could Russia accept a year?

7. What is the main task of tourism development in Russia?

8. What do development and promotion of tourism in Russia require?

4. What is the significance of the following numbers and statistics found in the text?

1998

1%

¢7,4 million
¢40 million

5. Using your own words write a short paragraph about the development of tourism in
Russia (7-8 sentences).

19.3.3 KMM gnsa npomexxyToyHOM aTTecrauum (3a4er)

lMpoyumadme u nepesedume mekcm (2000 n.3). YemHo nepedalime e2o codepxaHue Ha
aHeaulickoM s3bike. Bpemsi Ha noG2omoeky 45 MuHym.

Ecotourism

The term “ecotourism” appeared in the late 1980s. Ecological tourism came of age in
2002, when the United Nations celebrated the "International Year of Ecotourism". Ecotourism is
environmentally responsible travel to relatively undisturbed areas, to appreciate nature and
culture and to become aware of the need for preserving nature and culture. Ecotourism should
have low impact and should contribute to the well-being of local populations.

Of course, the goal of a holiday is to have a good time. But if it's guilt-free, it is even
better. All tourist activities should be practiced taking into consideration ecological problems.
Touring a country or an area, tourists can find out what species are endangered there and why,
what organizations work to preserve these species, what organizations help people to plant
trees to fight pollution, to prevent soil erosion, or to add oxygen to the earth's atmosphere, what
is done to protect the environment, to use recycled materials, to save water, air, and soil, etc.
Tourists must feel themselves as part of a balanced ecosystem and be ready to protect the
environment.

A tour operator should give a tourist some instructions on how to behave and what to do
to preserve the cultures and places they are visiting. It means, for example, when visiting a
protected area like the Antarctic, the people must respect the rules and not damage fragile
plants or go too near the penguins. Also on an adventure holiday no detergents should be used
in springs, and no rubbish should be left behind the camp. The key factor in minimizing damage
through tourism is to keep groups to a manageable size so that their behavior can be controlled.
For example, thirty on a safari is an absolute maximum.

Perfect ecotourism, however, probably doesn't exist. But many tourist companies are
making an effort to ensure that the benefits of their holidays - both to local people and the area
visited - outweigh their negative impact. The number of travel companies, for instance, that use
local transport and local hotels, is growing now. Some have been able to prove economic
benefits, too. More than 5.5 million people worldwide, for example, go whale-watching annually
and that provides a better income than hunting them. Most ecotourists come from the United
States, Europe, Canada and Australia. Ecotourism is supported by the government in such
countries as Costa Rica and Australia. Currently there are various moves to create national and
international Ecotourism certification programs, although the process is causing controversy.

19.3.4 KUM gna npomexyToyHOM aTTecTaumm (3K3ameH)

lMpoyumaldme u nepesedume mekcm (2500 n.3). YemHo nepedalime e20 colOepxaHue Ha
aHernutickoM si3bike. Bpemsi Ha noG2omosky 45 MuHym.


http://encyclopedia.thefreedictionary.com/1980s
http://encyclopedia.thefreedictionary.com/2002
http://encyclopedia.thefreedictionary.com/natural%20capital
http://encyclopedia.thefreedictionary.com/cultural%20capital
http://encyclopedia.thefreedictionary.com/measuring%20well-being
http://encyclopedia.thefreedictionary.com/United%20States
http://encyclopedia.thefreedictionary.com/United%20States

What is the price of Authenticity?

Authenticity is the latest buzzword intourism. Fed up with mock European resorts;
increasingly embarrassed by theatrical performances staged especially for tourists; and curious
about different cultures and ways of life tourists want 'real' and authentic experiences — and they
are prepared to pay for it.

The tourism industry has commoditised local cultures as part of the tourism product by
taking traditional rituals, dances, music and crafts that formed part of local people’s cultural
heritage and 'packaging' it up for tourists.

This often involves manipulating culture for tourists 'benefit' until they bear little or no
resemblance to the original cultural experiences derived over centuries — do we really think that
Hawaiians wander around in grass skirts singing Elvis songs?

Tourists are seeing through this charade and are increasingly appalled by the ‘tourism
sub-culture' that the Pope has said humiliates both tourists and host communities. They are
pushing back the boundaries and seeking more and more authentic experiences — they want to
visit hill tribe villages in Thailand or stay in rural villages in Kaly.

However local people are also paying a price by cultures being commoditised for sale by
the tourism industry. In some cases the original meaning of the ritual or performance to local
people is lost as the 'tourist' version takes hold.

Sois cultural tourism all bad? Well no, in some cases responsible cultural tourism helps
put a value on traditional cultures, livelihoods and ways of living that otherwise might be lost.
For example, many rural farming communities would lose their way of life without
supplementary income from tourism. In other cases tribal communities can derive a great sense
of pride, connection with the modern world, and not least money by sharing traditional wisdom.

Some cultural events are created specifically for tourism and can add great value to local
people — The Edinburgh Festival would be a good example. In other cases the presentation of
'mock culture' to tourists serves a purpose as it protects more fragile cultural heritage from
exposure to tourists.

Tourists should remember that their search for authentic travel experiences can impact
on local people. The responsible traveller understands that tourism also has positive impacts on
communities, and uses local guides to advise when they are going 'too far'. The real traveller
also understands that an authentic travel experience is as much about them and the way in
which they experience a place as it is about what is 'on offer.

19.4. MeToau4yeckue martepuanbl, onpegensiowme npoueaypbl OUEeHUBAHUA 3HAHUA,
YMEHUW, HaBbIKOB W (UnuM) onbiTa A[AeATEeNbHOCTU, XapaKTepusylwux 3Tanbl
chopMuMpoBaHMA KOMNETEHLUN

OueHka 3HaHWMA, YMEHUWA U HaBbIKOB, XapakTepusylowas aTtansl  HOpMUPOBaHUS
KOMMETEHUMA B paMKax W3YYeHVUs OUCLMNIMHBI, OCYLLECTBIAETCA B X04€e MNPOMEXYTOYHOM
aTTecTaumm.

[MpomexyToyHass aTTecTaumss npoBoAMTCA B cooTBeTcTBMM €  [lorioxeHvem o
NMPOMEXYTOYHOM  aTTecTaumm obyyaloumxca No nporpamMmmamMm  BbiClero obpasoBaHus.
KOHTpOsnbHO-u3MepuTernbHble MaTtepuansl MNPOMEXYTOYHOM aTTecTauuMn BKOYalT B cebs
ayTEHTUYHbIE HaydHble TEKCTbl Mo creynansHocTn oobemom 2000 neyaTHbIX 3HAKOB (3a4eT) W
2500 neyaTHbIX 3HaKOB (9k3ameH). [JOonyckOM K MPOMEXYTOYHOW aTtTectaumm SBrsSeTca
CaMOCTOATESNIbHOE BbIMOSHEHNE KOHTPOSIbHbIX PaboT B MeEXCeCCUMOHHbIN nepuod. OueHka



«3a4TeHo» 3a BbIMOMHEHNE KOHTPOSbHOW paboThbl BbICTABMSETCS, eClv 3adaHne BbINOSHEHO Ha
50% wn Gornee; oueHKa «He 3a4YTeHO» BbICTABMIIETCA B TOM Clydae, eciv 3adaHue BbIMOJIHEHO
MeHee 4yeM Ha 50%.

Mpn oOueHVBaHMM UCMOSb3YIOTCA KOSNMYECTBEHHbIE W KAYeCTBEHHble LUKasrbl OLEHOK.
Kputepum oueHvMBaHUs nNpvBeOeHbl BbilLe.



