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PABOYAS MPOrPAMMA YYEBHOWU AUCLUUMITUHDI

B1.5.1 MHOCTpaHHbIN A3bIK

1. Wncdpp 1 HammeHoOBaHUe HanpaBrneHus NoAroToBKu/cneynanbHOCTU:

42.03.02 Typuam

2. NMpodunb nogroToBKU/cneynanmsauusa: TEXHONOMMM 1 opraHMsaumMn TyponepaTopckux u
TypareHTCKux ycryr

3. KBanudukauumsa (cteneHb) BbiNyCKHUKa: Gakanasp

4. dopma oO6y4eHUA: 3a04Has

5. Kadbeapa, oTBevaroLlasn 3a peanusauumio AUCUUNIUHDbI: Kadyeapa aHrIMUCKOro A3blka
€CTEeCTBEHHO-Hay4HbIX (haKyrbTeTOB

6. CocTtaBuTENM NPOrpaMmbiI: KaHg. douron. Hayk YepHukoBa CeeTrnaHa HukonaeBHa

7. PekomeHgoBaHa HMC dakynbteta PI®, npotokon Nel0 ot 19.06.2018

8. YueOGHbIM ron: 2018-2019 Cewmectp(bl): 1,2, 3,4



9.Uenu u 3apgaum yye6HOU ANCUMUNSINHDI

OcHoe8HOU uernbto u3y4yeHus QUCUUIIIUHbLI S8/I9€MCSs No8bIUEHUE UCXOOHO20 ypOBHS 8r1a0eHUs
UHOCMpPaHHbIM 513bIKOM, 00CMU2HYMo20 Ha rpedbidyuwet cmyrneHu obpa3oeaHusi, U ogrnadeHue
cmydeHmamu HeobxodumbIM U O0CMamOoOYHbIM YPOBHEM KOMMYHUKamueHoU KoMremeHuuu
0nd peweHUsi KOMMyHUKamueHbIX 3aday 8 pasnuyHbix obrnacmsx coyuasibHO-KyfbmypHoU u
npogbeccuoHarnbHoU cghep dessimernibHocmu,; pasgumue y4ebHOU aemoHOMUU, CrTOCOBHOCMU K
camMoobpa3soeaHUur, UHGPOPMaUUOHHOU Kyribmyphbl.

10. MecTo y4ye6GHOM gucuMNIUHLI B cTpykType OOI

HAucuunnuna 61.6.1 «MlHocmpaHHbIU 513bIKk» omHocumcs K basosol yacmu brioka 1.

11. NMnaHupyeMble pe3ynbTaTbl OOy4YeHUs Mo AucuunnuHe/MoAaynio (3HAHUA, YMEHUA,
HaBblKW), COOTHECEHHbIe C NNaHUPYeMbIMU pe3ynbTaTaMu OCBOEHUsl oOpa3oBaTenbHOMN
nporpaMmmMbl (KOMNEeTEeHUMUSAMN BbiNMYCKHUKOB):

KomneTteHumst MnaHvpyemble pes3ynbTaTbl 06y4HeHus

Kon Ha3saHnue

OK-9 | CnocobHocTb K | 3HaTb: 1) OCHOBHblE rpammMaTmdeckne opMbl U KOHCTPYKLIMN
MCMOSb30BaHMIO (BUOO-BPEMEHHYIO CUCTEMY BPEMEH aHrfMACKOro rrarosna,
3HaHWN CYHTaKCcu4yeckue TUNbl npeanoXxeHus, HaKIIOHEeHUs,
MHOCTPaAHHOIO s3blka | MOOAnNbHOCTb, 3arior, 3HameHaTernbHble U CrykebHble 4acTu
B peun);
npodeccroHarnsHon 2) rekcuky B pamkax 0BO3HaA4YeHHOM ~TemaTukn U’
n MEXIMYHOCTHOM | Npobrnematukn obweHns B obbeme 1200-1500 nekcmyeckmx
KOMMYHMKa LW, eanHULL;
FOTOBHOCTbBO 3) O CyWEeCTBOBaHMM 3THUYECKMX M KYNbTYpPHbIX pasnmMyui
cregoBaTtb Hapo4oB MUpa.
NeruTUMHbIM
STHUYECKMM U yMeTb: 1) MOHMMaTb OCHOBHOE COAEPXaHWE HECIIOXHbIX
NpaBOBbIM  HOPMaM; | ayTEHTUYHBbIX  HAYYHO-MONYNAPHbIX  TekcToB, 6Grioros/Beb6-
TONEepPaHTHOCTb M| canTos;
CnocoBHoCTb K|2) BblenaTb 3HauyMMmyro/3anpawmBaemMyo  UHPOPMaUMIO;
couparnsHom jernatb cooOWeHUs UM BbICTpamBaTb  MOHOJSIOr-OnMcaHve,
agantaumm MOHOJSIOr-NOBECTBOBAHME n MOHOJSIOr-paccyKaeHue;

nogaep>XmBatb KOHTAKTbI MpPpuU NoOMoLn 3]'IeKTp0HHOI7I NoYThHI.

Bnagetb: 1) €3blkOBbIMU peYeBbIMA  YMEHUSIMU U
HaBblkamy, HeobxogumbiMM AN pearmsauMnm  3agad
MEXIIMYHOCTHOIO N MEXKYIbTYPHOro B3aMMOAEWNCTBMSA, B TOM
yucre B cdepe npodeccmoHansHON OeATEeNbHOCTY;

2) HaBblkaMu nogbopa fmTepaTypbl MO CBOEW creuuansHOCTU
ONs AOMNOSHUTENBHOTO M3YYEHUMS W HaBblKaMW BbIMNONHEHUS
CaMOCTOATESNbHbIX 3a4aHNN B MEXCECCUOHHBIMA nepuoa,.

n

12. O6beM AucUMNNUHbI B

nnaHoOm

— 13 3ET/4684acoB

3a4YeTHbIX eauHuuax/yacax B COOTBETCTBUU C y‘-leﬁHblM

dopma NnpoMeXyTOYHOWN aTTecTaLMu: 3a4eT, 3a4eT, 3a4eT, IK3aMeH.

13. Bug

bl y4eOHOM paboThl




TpyooeMkocTb (4achbl)
Bua yJeBHoit paboTs Bcero Mo cemecTtpam

YcraHo | 1 cewm. 2cem. |3cem.| 4cewm.

BOYHas

ceccus
AyOuTOpHblE 3aHATUS 36 2 8 6 10 10
B TOM yucre:
nexkuum
npakTu4yeckune 36 2 8 6 10 10
CamocTosTenbHas paboTta 423 104 132 114 73
KoHTporb 9 9
dopma NpoMeEXyTOYHOW aTTecTauum 3aver 3a4eT | 3a4eT | 3K3aMeH
NToro 468 2 112 138 124 92
13.1. CopepxxaHue AUCLUNIIUHDI
Ne | HaumeHoBaHve pasgena aucumniMHbl CopepxaHue pasgerna aucumninHbl
n/n

1. NpakTnyeckue 3aHATUA

1. [CoumansHo-KyrnbTypHas ctpepa | Around the World; Global Affairs

o0LEeHus.

2. |lMpodeccroHanbHasn coepa obweHus. | Tourism Industry; Development of Tourism; Jobs
in Tourism

3. [|MpodeccuoHanbHas cdepa obweHnsa. | Types of Tourism; Ecological Tourism; Types of
Holidays

4. |lNMpodeccroHanbHasa cepa obweHus. | Hospitality Industry; Catering

13.2. Tembl (pasgenbl) AUCLUUNNUHBI U BUAbI 3aHATUN

Ne |HammeHoBaHve Tembl Buapl 3aHaTun (4acoB)
n/i | (paspena) AMCLMIIMHbI MpakTnieckme CamocTtosiTenbHas Bcero
paboTa

1. |CoumanbHo-KynbTypHas 8 90 98
chbepa obLeHus.

2. |lMNpodeccroHansHas 6 100 106
chepa obLeHUs.

3. |lMNpodeccrmoHanbHaga 10 120 130
chepa obLieHus.

4. |lpodeccuoHansHas 12 113 96
cdepa obLueHus.
KoHTporb 9
WUToro: 36 423 468

14. MeTognyeckue ykasaHusl Ansi 06y4aroLWMXCs N0 OCBOEHUIO AUCLIMIMIIUHbI



TPEBOBAHMA K BbINMONMHEHUIO KOHTPOJIbHbLIX PABOT

KoHTpomnbHble paboTbl NPUCHLINIAOTCA UM MPUHOCATCS Ha CEeCCUIo B onpeaesrieHHble y4ebHbIM
nnaHom cpoku. Ecrm B pabote Gbinm gonyweHbl OWMOKK, CTYLEHT LOIMKEH MX UCMPaBUTbL B TOW Xe
TeTpagun, C y4eToM pekoMeHaauun npoeepsiBLuero paboTy npenogasatend. Bo Bpems ceccum CTyaeHT
AomkeH OblTb rOTOB OTBETUTb Ha JMbon BONpPoOC npenofaBaTensi, MMEKLWMA OTHOLEeHWE K
BbINOSIHEHHOW paboTte. KoHTporbHble paboTbl AOMKHbI BbLINOMHATLCS B OTAENbHOM TeTpagu. Ha
obnoxke TeTpagu YykasblBalOTCA: (aKynbTeT; Kypc; rpynna; damvimvs, MMs M OTYEeCcTBO; AaTta
BbIMOSTHEHNSA KOHTPOSIbHON paboTbl U ee HoMep. KOHTpOsbHble paboThbl crieQyeT BbINOSHATL YETKUM,
pa3bopymBbIM MOYEPKOM, OCTaBnAA nons He MeHee 20 MM ONs 3aMeyaHud npenogasaTtens.
Ob6sa3aTtensHO cTporoe cobnogeHne nocrenoBaTenbHOCTU BbINOSMHEHNS 3ad4aHniA. Hannyve 3aronoBkoB
(dbopMyrnMpoOBOK  3adaHusA) K Kaxgomy 3agaHuo  paboTbl  o6si3aTtenbHO.  [lonyckalTcs  TOMbKO
obLwenpuHaTbIE CoKpaLleHus. He oTBevarowasa faHHbIM TpeboBaHMAM UK BbINOMHEHHAsA HE NOMHOCTLIO
KOHTpOmnbHasa paboTta, He 3acUMTbIBAETCA 1 BO3BpaLlaeTcsi 6€3 NnpoBepKu.

Heobxogumble 4N BbINOMHEHNSI KOHTPOSbHbLIX pabOT OCHOBHbIE rpaMMaTUyYecKmne TeMbl:
MeCTOUMEHMS: NUYHbIE, NpUTSXKaTeNbHbIE, BO3BPaTHbIE, yKasaTerbHble, HeonpeaeieHHbIe.
O6oporT there be.

CnpsipkeHue rnaronoB B Present, Past, Future Simple (Active n Passive).
CnpspkeHune rnaronoB B Present, Past, Future Continuous (Active n Passive).
CnpsbkeHue rmaronoB B Present, Past, Future Perfect (Active n Passive).
CnpsibxeHue rmaronoB B Present, Past, Future Perfect Continuous (Active).
—ing dhopMbl.

NHUHUTUB 1 MHMHUTUBHBIE 060POTHI.
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MoparnbHble rnarosbi.

15. lNepeyeHb OCHOBHOW W [ONOJNIHUTENBLHOW nNUTepaTypbl, PEeCYpPCOB MWHTEpPHET,
Heob6xoanMbIX ANA OCBOEHUA

a) ocHosHasiiumepamypa

Ne n/n UcTouHMK
World Matters. YuyebHo-meToamdeckoe nocobve nand CTyOEHTOB €CTECTBEHHO-
1. HayyHbiXx (oakyrbTeTtoB / CoctaButerm: E.B. BoponuHa, T.B. [Opobbiwesa, J1.A.

KpmBeHko. — BopoHex, 2017 r.

Grammar Matters Plus. YuyeGHo-meTooudeckoe nocobuve AN CTyAEeHTOB
2. €CTeCTBEHHO-HayuHbIX akyrbTeTtoB / Coctasuterm: W.KO. BoctpukoBa, M.A.
CtpenbHukoBa. — BopoHex, 2017 r.

Typuam, 3KCKYPCMOHHOE [erio, 3KOformyeckum Typuam : ydebHoe nocobue no
3. aHrnmMnckomy a3blky / BopoHex. roc. yH-T; cocT. O.B. BbicounHa, C.H. YepHukoBa .—
BopoHex : JIOIN BI'y, 2005 .— 55 c.

AHrIMACKUA  A3bIK. Typuam, roctenpummMmcTBO, MriaTtexHble cpeacTBa: yueb. nocobue /
4. Poccuinckas mexxayHapoaHaa akagemusa Typusma, E. B. Mouwnsira .— 5-e u3g., ctep.
— M.: CoBetckun cnopt, 2012 .— ([MpodeccroHanbHoe Typuctckoe obpasoBaHue).

Wood N. Tourism and Catering Workshop / N. Wood. - Oxford University Press,
2003. - 40p.

[enoBon aHrmmmnckuin ans cdpepsbl Typmama. Your way to Tourism: Yuye®. nocobue /
C.A. BopobbeBa. - M.: OO0 «durnomaTuc», 2004. - 352 c.

AHrrmnckun sa13bik. Cepsuc u Typusm. English for Tourism: Yue6. nocobue / H.E.
7. KoponeBa, 9.3. bapcersiH, A.M. CepbuHoBckas. - PoctoB H/: ®eHukc, 2005. - 416
C

Peter Strutt. English for International Tourism / P. Strutt. - Pearson Education
Limited, 2006 — 144 p.




6) dononHumensHass numepamypa

Ne n/n

WUcTouHuk

9.

K.Kelly. Geography. Macmillan Vocabulary Practice Series. — Macmillan Publishers
Limited, 2009. — 232 p.

16. NMepeyeHb y4eOHO-MeTOANYECKOrO o6ecnevyeHus ansa CaMoCTOATeNIbHOW paboThl

MNcTOuHMK

npupogonosib3oBaHve /

CocTaButenu:

H.B.

CadoHoBa,

KoHTpornbHble paboTbl MO aHrMMNCKOMY SA3blKy AN CTYAEHTOB 3a04HOro OTAEeNieHust Mo
1. | cneumanbHoOCTH
YepHukoBa. — BopoHex: J1IOMN BI'Y, 2005 . — 23 c.

C.H.

17. UHpopmaLMOHHbIe TEXHONOIUKU, UCNOSIb3yeMble AN peanu3auum yye6Hom
ANCLUNNUHbI, BKINOYas nporpaMmmMHoe obecnevyeHue nu UHOpMaLMOHHO-CMpaBOYHbIe
cuctembl (NpyM Heob6xoaMMOCTH)

Monckosasa cuctema Google

18. MaTepmanbHO-TeEXHUYECKOE obecneyeHme QUCLUNITIUHbI

Komnbromep, menesusop

19. PoHA OLleHOYHbIX CPeACTB:

19.1 lNepeyeHb KOMMNeTEHUUN C yKazaHUeM 3TanoB (popMMpPOBaHUA U MNAHUPYEMbIX
pe3ynbTaTtoB O0y4YeHuUs

Koa v cogepxaHue [MnaHvpyemble pesynbTaTbl OTanbl d0C
KOMMEeTEeHU U oby4yeHuns (nokasarenu dopMmpoBaHns (cpegcTBa
(v ee vacTm) OOCTUXEHNSA 3a4aHHOrO KOMMNETEHL NN OLeHMBaHUS)
YPOBHSI OCBOEHMSA (pasgensl (TemMbl)
KOMMETEHL MM NOCPECTBOM AVCUMNAHBI UK
GopMMPOBaHNS 3HaAHWIA, MOAYNA U KX
YMEHWI, HaBbIKOB) HauMeHOBaHMe)
OK-9 3HaThb: 1) OCHOBHbIE KoHTponbHas
CnocobHocTb K | rpammatmdeckme opmbl 1 | CoumnansHo- pabota Ne 1, 2,
NCMOJSb30BaHNIO KOHCTPYKLMK (Bnoo- | KynbTypHast cdpepa | KUMbI ans
3HaHWN BPEMEHHYIO cuctemy | obLeHua NPOMEXYTOYHOWN
WHOCTPaHHOro BpeMeH aHrIMNCKoro atrecTaumm
A3blka B | rmarona, CUHTaKcu4yeckue (3ayver).
npodeccrmoHansHOn | Tunbl npeanoxeHus, | NpodgeccroHanbHaa
N MEXMYHOCTHOM | HAKMOHEHWS, MOAarbHOCTb, | cdepa obLeHus
KOMMYHMKaLnK; 3asor, 3HameHaTesbHble ©"
rOTOBHOCTbH crnyxebHble YacTu peun);
crneposatb 2) TJeKCUKy B pamKax

NEruTMMHbIM
3THUYECKUM U
npaBoOBbIM HOPMaM;
TONEPaHTHOCTb n
CNocoBHOCTb K
coumansHom
aganTtaumm

o0o3Ha4YeHHOW TemMaTuKu U
npobrnemaTvkn oOOLeHus B

obbeme 1200-1500
NEKCUYECKNX eauHuLL;

3) o] CyLLECTBOBaHUM
STHUYECKUX U KYNMbTYpPHbIX

pasnMyMn HapoaoB MUpa.




yMeTb: 1) noHnmaTb | CoumarnsHo- KoHTporbHas

OCHOBHOE cogepxaHve | KynbTypHas cdepa | pabota Ne 3, KMMbi
HeCIIOXHbIX AYTEHTUYHbIX | OBLLEHMS ans
Hay4HO-NOMyNAPHbLIX NPOMEXYTOYHOM
TEKCTOB, ornoros/Be0- aTtrecTayun.
CauToB; MpodeccroHansHasa

2) BblAENATb | cdhepa obLieHms
3HauYMMyto/3anpaLmBaemyto

nHpopmMaLmio; aenatb

cooOLEeHnss U BbICTpamBaTb
MOHOJIOr-onucaHve,
MOHOJIOr-NnoBeCTBOBaHNE W
MOHOJSIOr-paccyKaeHue;
noaaepxuBatb KOHTaKTbl
npy MNOMOLWM  3NEKTPOHHOM

noyThl.

Bnagetb: 1) A3blkoBbIMU U | CoumarnbsHo- KoHTpornbHas
peyeBbIMU  YMEHMAMM U | KynbTypHast cdpepa | pabota Ne 4, KMMebl
HaBblkaMK, HeobXoAMMbIMM | OOLLEHMS. ans

ana pearmsaumm  3agad | lNpodheccroHansHasa | MPOMEXyTOYHOM
MEXTMYHOCTHOrO n | chepa obLeHMS. aTtrecTauun.
MEXKYIbTYPHOIro

B3aUMOAENCTBUSA, B TOM

yucre B cthepe

npodgeccroHanbHom

DesaTenbHOCTY;

2) HaBblkamyn  nogbopa
nTeparypsl no  cBoewn
cneumansHoCTH ans
AOMNONHUTENBHOIMO  U3y4eHUs
N HaBblkaMX BbINOJHEHMUS
CaMOCTOATENbHbIX 3adaHui
B MEXCECCUOHHbIN nepuos,.

NMpomexyTtouHasa aTrectauma: 1, 2, 3 cemecTp — 3a4eT; 4 cemecTp - | KMMblI ans
3K3aMeH NPOMEXYTOYHbIX
artTecTauun.

19.2 OnncaHue KpuTepmeB U WKanbl OLEeHUBaHNA KOMNEeTeHUUN (pe3ynbTaToB 00y4YeHuUs)
npv NPOMEXYTOYHOW aTTecTauum

Ans oueHvBaHWst pe3ynbTaToB OOYy4eHWs Ha 3K3aMeHe/3ayeTe UCMOoSb3YTCs Ccreayouye

nokasatesnu:

1.

3HaHUe OCHOBHbIX rpaMMaTU4eCKMX (POPM U KOHCTPYKUMA (BMOO-BPEMEHHOW CUCTEMBI
BPEMEH aHITMWACKOrO [riarofia, CUMHTAKCMYECKMX TUMOB  MNPEASiOXEHWN, HAKIOHEHWs,
MOLAnbHOCTK, 3arora, 3HaMeHaTeslbHbIX U CyKEOHbIX YacTen peuyn); NEKCUKM B paMKax
o603HavyeHHON TemaTukn M npobrematukn obweHus B obbeme 1200-1500 nekcuieckux
eavHnL,.

YMeHue MnoHMMaTb OCHOBHOE COAepXaHWe HECHOXHbIX ayTeHTUYHbIX Hay4HO-MOMNyrnApHbIX
TekcToB, 6rioroB/Beb-canToB; BblAeNATb 3HaYMMYyHO/3anpalmBaemMyo MHoOpMauuio; genaTb
CcoobLWEeHMss M BbiCTpamBaTb MOHOSIOr-onMcaHne, MOHOJSOr-NoBECTBOBAHME W MOHOJIOr-
paccyxaeHve; nogaepxuBatb KOHTaKTbl MPU NMOMOLLM 3SIEKTPOHHOW MOYTHI.

BnageHue A3bIKOBbIMWU M pPEYEBLIMU YMEHUSMU W HaBblKamu, HeobXoauMbIMK Ans
pearmsauum 3agad MeXMYHOCTHOMO M MEXKYIbTYPHOro B3aMMOLEWCTBUS, B TOM 4uCrie B
chepe npodeccnoHanbHON OeATernbHOCTW.




3avet B 1,2 1 3 cemecTpax COCTOUT U3 YTEHMH, NepeBoda U pedepmpoBaHNa Hay4dHOro TekcTa
no cneuuwanbHOCTM co croBapem, obbemom 2000 ney. 3HakoB. Bpemsi Ha nogrotoBky — 45
MUHYT.

Ana oueHuBaHua pesynbTaToB OBYy4eHUs Ha 3a4eTe UCMOSb3YEeTCA — 3a4TEHO / HEe 3a4TeHO.

CooTHOLWeHUe NnoKasaTenen, KputepueB U WKanbl oueHNBaHUA pe3ynbTaToB 06y‘-leHI/IS|

KpVITEpVIVI oueHunBaHusA LUkana oueHoOK

MNpoaeMOHCTPMPOBaHbl  HaBblkM  (QOHETUYECKM  NpaBUnbHOro | 3a4TeHo
yteHust (He 6oree 5 owmbokK), HaBbIKM pedepnpoBaHUs, NEPEBOL
TEeKCTa BbLIMNONMHEH ajekBaTHO (He OGoree 5 owmbBOK NEKCUKO-
rpaMMaTM4ecKoro xapakrepa).

3apgaHve He BbINOMHEHO, NpW YTeHuM pJonyueHo Oonee 5 | He 3ayTeHo
doHeTUYECKMX OLLMOOK, OTCYTCTBYET FOrMKa B M3NOXEHUN TEKCTA,
TEKCT He NepeBefieH WM NepeBefeH He MONHOCTbIO, B nepeBoe
aonyleHbl rpyoble OLMOKM NEKCUKO-TpaMMaTUY4ECKOro xapakrepa.

JK3aMeH B 4 ceMecTpe COCTOMUT U3 YTeHud, nepeBoja 1 pedepupoBaHna Hay4HOro TekcTa Mo
crneumansHocTM co crioBapem, o6bemom 2500 ney. 3HaKOB.

Ana oueHVBaHVS pe3ynbTaToB OOYYeHUst Ha 3K3aMeHe ucrnonb3yeTcst 4-OamnbHas LKana:
«OTMNYHOY», «XOPOLLUO», «YOOBIETBOPUTENBHO», «HEYOOBMNETBOPUTENbHOY .

CooTHOLWeHUe NnoKasaTenen, KputepueB U WKanbl oueHnBaHuA pe3ynbTaTtoB o6yqe|-|m|

KpuTepuu oueHmBaHns YpoBeHb chopMUpPOBaHHOCTH LLikana oueHok
KOMMeTeHLMm KOMMeTeHL MM
CdhopmmpoBaHHble 3HaHu4 |MoBbIWeHHbIN YPOBEHb OtnunyHo
rpammaTmnyecKmx dopm " (81-100 6annos)
KOHCTPYKLUM aHITIMNCKOTO A3bIKa;
NEKCUKN B paMKax 0603Ha4YeHHOM
TemMatuku 1 npobnematukm
o0 LLIEeHUS.
CdpopmmpoBaHHble
KOMMYHMKATMBHbIE ~ YMEHUS B
obnactn peLenTUBHbIX n
NPOAYKTUBHbLIX BWOOB pPeYeEBOU
OEeATENbHOCTMU.
CdhopmmpoBaHHoe BflageHue
A3bIKOBbIMMU n peyeBbIMU
YMEHNSAMMU n HaBblKaMu,
HeobXxoaUMbIMK ans
peanusauum 3agad
MEXIMYHOCTHOro n
MEXKYINbTYPHOro
B3aMMOAENCTBUSA, B TOM YMCIiE B
cdoepe npocdpeccroHansHom
OEeATENbHOCTH.
CdopmurpoBaHHbIe, Ho | Ba3oBbIN ypoBeHb Xopouuo
cogepxaLume oTAernbHble (66-80 6annos)
npobensl 3HaHuS
rpamMmmaTuUdecKkmnx doopm 7
KOHCTPYKLUIA aHIIMNCKOTO A3bIKa;
NEKCUKN B pamKax 0603HaYeHHOM
Tematukn 1M npobrnemaTtuku
obLeHus.
CdopmumpoBaHHbIe, HO UMEKOLLME




oTAenbHble HegoCcTaTKM
KOMMYHVKATVMBHbIE ~ YMEHUS B
obnactn peLenTUBHbIX n
NPOAYKTUBHbLIX BUOOB pPeYeBOU
OEeATENbHOCTM.

CdpopmmpoBaHHOE, HO MMetoLlee
oTAenbHble HegoCTaTKK
BnageHve A3bIKOBbIMM n
peyeBbIMU YMEHMAMM n
HaBblkaMu, HeobxoouMbIMU ONS
peanusauum 3agad
MEXIMYHOCTHOIro n
MEXKYIbTYPHOro

B3aMMOAENCTBMKS, B TOM Yucne B
cdepe npodpeccuroHanbHom
OEeATEeNbHOCTU.

HenonHoe npegcTaBneHne o

rpammarumdeckmx  dopmax — u|.

KOHCTPYKLUAX QHITMIACKOrO
A3blka; HeOOCTaTO4YHOE 3HaHue
NEKCUKM B paMkax 0603Ha4YeHHON
TEMaTVKN 1 NpobneMaTuKu.

HepoctaTo4Ho
cropMMpOBaHHbIe
KOMMYHVKATVMBHbIE ~ YMEHUSI B
obnacTu peLenTUBHbIX n

NPOAYKTUBHBLIX BWAOB pPEYeBOM
OEesATEeNbHOCTH.
HepocTtatoyHo cdopmmupoBaHHoe

BnageHue SA3bIKOBbIMM n
peyeBbIMU YMEHUAMMU n
HaBblkaMK, HeobxoouMbIMU ANS
peanusauum 3agay
MEXIMMYHOCTHOIO n
MEXKYNbTYPHOrO
B3aMMOOENCTBUS, B TOM YuCre B
cdepe npodpeccroHanbHom
NEeATEeNbHOCTHU.

NMoporoBbIN ypoOBEHb

YpoBneTBOpUTENbLHO
(51-65 6annos.)

®dparmMeHTapHble  3HaHUS  Unn
OTCYTCTBME 3HAHWUN.
®dparmMeHTapHble  YMEHUst UK
OTCYTCTBME YMEHWA.
dparmeHTapHoe BrageHue
HEOOXOAUMBLIMAN  S3bIKOBLIMU U
peyeBbIMU YMEHMAMMU n
HaBblKaMW.

HeynoBneTtBoputenbHoO
(50 u meHee Gannos.)

19.3. TunoBble KOHTPOSNbLHbIE 3a4aHUA WM MHbIe MaTepuanbl, Heobxogumble AnNA
OUEHKM 3HaHWW, YMEHUN, HaBbIKOB U (UNN) onbiTa AEATENbHOCTU, XapaKTepusyolime
atanbl ¢opMuMpoBaHUA KOMMNETEeHUMW B MNpouecce OCBOEHUA obpasoBaTesnibHOMU

nporpamMmmbil

19.3.1 KoHTponbHble paboThbl AN CAMOCTOATENIbHOIO BbINOJIHEHUA




KOHTPOJIbHAA PABOTA Ne 1

1. Look through the text attentively to understand its main ideas. Suggest a title to the
text.

The terms tourist and tourism were first used as official terms in 1937 by the
League of Nations. Tourism can be defined as the business of providing services to tourists. A
tourist is someone who travels at least fifty miles from home, as defined by the World Tourism
Organization. Tourism is a service based industry. It is generally considered as the largest
industry in the world. It comprises of a number of tangible and intangible components. The
tangible elements include transportation systems - air, rail, road, water and now, space;
hospitality services - accommodation, foods and beverages, tours, souvenirs; and related
services such as banking, insurance and safety and security. The intangible elements include:
rest and relaxation, culture, adventure, new and different experiences.

Tourism is an industry greatly contributing to a country's economy, because tourists
increase the income of the country where crowds of visiting tourists leave their money. Besides
financial impact on the economy of a country, tourism is of great importance, because it brings
nations together, helping them to learn and respect other people's culture. Tourism also helps to
develop tourists' physical and psychological fitness.

The activity of tourist agencies brings great sums of money into their country. That is why
advertising in mass media is getting an increasing importance. Tourist agencies advertise the
beauty of nature, the culture of the country, its historical monuments, architecture and art.
Advertisement contains descriptions of good accommodation, facilities and attractions offered to
tourists.

Usually tourism is divided into four categories: research tourism, cognitive tourism,
sanative tourism and recreative tourism. This classification cannot be rigid, for it is difficult to
differentiate recreative tourism from sanative tourism (e.g. sport) or cognitive tourism from
recreative one, for learning about historical and cultural attractions not only helps to acquire
knowledge but also gives pleasure.

Managers planning tourist activity are recommended to take into consideration the
environment, i.e. ecology of the place. Meteorologists of Austria, Switzerland and Germany
discussed the catastrophe on the Alps of February 1999. Snow avalanches came down, many
people perished, many buildings were destroyed. They explained that the cause of the
catastrophe had been disregard of the balance Man-Nature. This balance was upset because
too many people crowded a small place.

Sometimes the words “tourism” and “travel’” are used interchangeably. Travel is the
action someone undertakes when they visit someplace else either for recreation or commerce.
This definition has been expanded in recent years to include any travel outside of one's normal
working or living area, from daytrips to overseas holidays.

2. Read and translate the text. Translate parts 1,2, 4,5, 6in written form.

3. Find the Russian equivalents to the following English words and combinations.
service, tangible, intangible, transportation system, hospitality service, accommodation,
beverage, tour, banking, insurance, security, safety, income, to contribute to, impact, bring
together, facilities, attractions, advertisement, commerce, the Alps, interchangeably.

4. Find the English equivalents to the following Russian words and combinations.
npefocTaBrATb  yCryrn, Mo KpavHen wMepe, BcemupHas Typuctudeckass opraHusaums,
KOoCcMOC, o0beauHATb  Hapodbl, dwuandeckas M Mcuxoriormdeckad  NoAroToBKa,
no3HaBaTelbHbIN TYpU3M, O340POBUTENbHbLIA TYpuUsM, TYPUCTUHMECKOE areHTCTBO, CpeacTBa
MaccoBOW MHOpMaLMW, pekrnamumpoBaTb, OKpyXawwasa cpefda, UCTopudeckue U
KynbTypHblE AOCTOMpUMeYaTeNibHOCTW, npuobpeTaTb 3HaHWA, OOCTaBISATb YAOBOSMbLCTBYME,
npMHUMaTb BO BHMMaHve, JfiaBuHa, WrHOPMPOBaTb, HapywaTb paBHoBecue YernoBek-
Mpupopa.

5. Answer the questions.

1. When were the terms tourism and tourist used for the first time?
2. How does the World Tourism Organization define the term tourism?
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Is tourism the largest industry in the world?

What is the positive impact of tourism?

What do the travel agencies advertise?

Name the four types of tourism.

What was the cause of the catastrophe in the Alps of February 19997

Why are tourism managers recommended to take into consideration the ecology of the
place?

What does the word “travel” mean?

. Use a dictionary to study the meaning of the words in box and then complete the

sentences below.

journey flight travel ride
trip voyage drive tour

..... broadens the mind.

If you are going on along car ..... , make sure the vehicle is in good condition.
| have booked you on a direct ..... to Paris.

Why not hire a car and go for a ... on the country?

The Titanic sank on its maiden .....

The museum is a short bus ... from the tourist information office.

If you are visiting Madrid, why not go on aday ...?

There’s a volleyball team on ... and they want hotel accommodation/

7. Give deqrees of comparison of the following adjectives.

8. Complete the sentences with the following verbs in Simple, Continuous and Perfect

Pattern: safe-safer-safest

close flat
vast dry
severe wet
exploitable simple

(Passive Voice).

1) Antarctica (discover) in 1920.

2) Theoretically lakes under Antarctica (predict) earlier.

3) Since then Antarctica regularly (visit) by expedition.

4) The well of the Vostok Station already (drill) to a depth 2.700
meters.

5) The well (fill) with a special liquid.

6) Strange, unexplainable geological structures (trace) under the Vostok
Station.

7) Soon the station (reopen) to continue drilling.

8) Now the Russians (help) by the American and French scientists.

9) Fish (take) from the ocean faster than they can reproduce themselves.

10) Several international laws (create) to regulate the use of the world
ocean and avoid disputes among countries.

11) The world ocean usually (subdivide) into four main oceans.

12) A series of dams (build) on the Volga.

13) Many theories (present) about how the earth has changed over time.

9. Choose the words from the box and use them in the sentences in the correct form.

clean exciting wide good
low famous large expensive dirty



London is one of 1) cities in the world. Its population is 2) than Tokyo or
Shanghai, but it is one of 3) tourist destinations of all. London is probably 4) for its
museums, galleries, palaces and other sights, but it also includes a 5) range of peoples,
cultures and religions than many other places. People used to say that it was 6) city too,
but it is now much 7) than it was. To the surprise of many people, it now has some of
8) restaurants in Europe too. For some people that makes London 9) City in
Europe. Unfortunately, London is definitely not 10) city in Europe, though a holiday in
London is a good value for money, considering what there is to see and do.

10. Fill in the proper prepositions.

1. Bus station is the post office and the park.
2. Many zoos keep animals __ awful conditions.

3. The museum opens 11 o’clock.

4. _ Fridays he works late.

5. __ the weekend the office is closed.

6. The caféisopenfrom11am.___ 10p.m.

7. Your salary will be paid ___ the end of the next month.
8. Hy went back his home town.

9. What is so spemal this person?

10. VOICE program changes pictures sounds.

11. Put the remarks of the dialogue in the correct order. The first two have been done
for you.

I
Mrs. Smith: Good morning.
Receptionist: Good morning, ma’am. 'm at your service.

Mrs. Smith: Third.

Receptionist: Yes, please. You can pay at the cashier's desk to your right. Will you
register? Fill in this form in block letters, please. Write your address, name , profession and
duration of stay.

Mrs. Smith: Susan Smith, please.

Porter: You luggage, please?

Mrs. Smith: I'd like a double room with a bath.

Receptionist: $70 a day, ma’am. How long are you going to stay at our hotel?

Mrs. Smith: How much does it cost?

Porter: This way, please. Floor, please?

Mrs. Smith: Oh, yes. | reserved one double room by telephone last week.

Receptionist: Have you made a reservation?

Mrs. Smith: These two suitcases are mine.

Receptionist: In whose name, ma’am?

Mrs. Smith: Is that all?

Receptionist: Yes, ma’am. Give me your passport, please.

Mrs. Smith: Here you are.

Receptionist: Thanks. Here’s your key. The porter will show you up to your room.

Mrs. Smith: Seven days. Shall | pay in advance?

Receptionist: Yes, ma’am. We have reserved a room for you. Room 300. It's quite and
comfortable.

I
Mr. Hunt: 'm checking out tomorrow morning. Please, make out the bill.

Mr. Hunt: Thank you. Good bye.
Receptionist: It's over there.
Mr. Hunt: Will you send my luggage down?



Receptionist: Certainly, sir. Have you enjoyed our hotel?

Mr. Hunt: Oh, yes. Service and meals were good. We have visited the Hermitage, the
Russian museum, several theaters and concert halls.

Receptionist: Glad you liked it here. Welcome back.

Mr. Hunt: Where’s the cashier's desk?

Receptionist: Just a moment, sir. Here'’s your bill.

19.3.2 3apaHue Ana caMocToATeNIbHOM PaboThbl

TekcT 3
1. Read and translate the text. Do paragraphs 2, 3, 4 in written form.

Tourism Development in the Russian Federation

Now tourist industry is one of the most dynamically developing branches of the world
economy. According to the World Tourist Organization (WTO), since 1998 tourism occupies the
first place in the world goods and services export, which surpasses automobile industry,
chemical products manufacturing, food products manufacturing and fuel manufacturing. Medium
tourism growth rate came to 7 % a year during the period from 1950 to 1999, which is much
higher than annual growth rate of the world economy on the whole. According to WTO
predictions the growth rate of tourism will remain the same in the nearest decades.

However despite of high tourist potential, the Russian Federation holds an insignificant
place on the world tourist market. It accounts about 1 % of the world tourist flow. According to
WTO estimates, Russia could potentially accept up to 40 million of foreign tourists a year.
Today, however, the number of foreign guests visiting Russia for business, tourist and personal
purposes comes to only 7.4 million people.

Analysis of the present state of domestic tourism and the level of its development is
insufficient by both qualitative and quantitative characteristics.Presently the main factors
delaying development of tourism in Russian are: the image of Russia as an unfavorable country
for tourism which is created by certain foreign as well as domestic mass media; undeveloped
tourist infrastructure, small quality of hotel facilities; lack of conditions favorable for investments
in tourist infrastructure; lack of state non-commercial advertisement of the country’s tourist
resources abroad; low services quality in all sectors of tourist industry due to low level of
personnel training and lack of working experience in market economy conditions; discrepancy of
price and quality of hotel allocations.

The main task of tourism development in the Russian Federation is formation of modern
marketing strategy promoting tourist product on both domestic and international markets.
Development and promotion of tourism in Russia require the followings: information and
advertisement programs on entry and domestic tourism, which includes creation of television
and radio programs for Russia and foreign countries; issuing of catalogues, booklets, posters,
maps and other advertisement and information printing products; information centers network
for foreign and Russian tourists in places of the biggest tourist flow concentration; introductory
trips around Russia’s tourist centers for foreign journalists; presentation of Russia’s traveling
resources in the main countries directing tourists to Russia.

Effective tourism development will allow to increase dramatically the flow of foreign
tourists coming to Russia and foreign currency inflow into the country’'s economy.

Priority support of tourism industry development will provide more effective usage of
human, informational, material and other resources; it will increase the rate of employment
among population and influence to the social and economic development of the country.

2. Say whether the following statements true or false.

Tourist industry is the fastest developing industry in the world economy.

In the second half of the 20" century medium tourism growth rate reached 7 % a year.
WTO predicts that the growth rate of tourism will increase in the future.

The Russian Federation hold a significant place on the world tourist market.

Foreign guests come to Russia for business, tourist and personal purposes.

A



6. Certain mass media create an unattractive image of Russia.
7. There many conditions favorable for investments in tourist infrastructure.

3. Answer the following questions.

. What is the position of tourism in the world economy?

. What are the other industries that are fast developing?

. What is WTO?

. What place does Russia hold on the world tourist market?

. Does Russia have high tourist potential?

. How many tourists could Russia accept a year?

. What is the main task of tourism development in Russia?

. What do development and promotion of tourism in Russia require?

O~NO UG WNBE

4. What is the significance of the following numbers and statistics found in the text?
¢1998
1%
7,4 million
¢40 million
5. Using your own words write a short paragraph about the development of tourism in
Russia (7-8 sentences).

19.3.3 KMM gna npomexxyToyHou aTTectauum (3a4er)

lMpoyumaidme u nepesedume mekcm (2000 n.3). YemHo nepedalime e20 codepxaHue Ha
aHenutickoM s3bike. Bpemsi Ha moG2omoeky 45 MuHym.

Ecotourism

The term “ecotourism” appeared in the late 1980s. Ecological tourism came of age in
2002, when the United Nations celebrated the "International Year of Ecotourism”. Ecotourism is
environmentally responsible travel to relatively undisturbed areas, to appreciate nature and
culture and to become aware of the need for preserving nature and culture. Ecotourism should
have low impact and should contribute to the well-being of local populations.

Of course, the goal of a holiday is to have a good time. But if it's guilt-free, it is even
better. All tourist activities should be practiced taking into consideration ecological problems.
Touring a country or an area, tourists can find out what species are endangered there and why,
what organizations work to preserve these species, what organizations help people to plant
trees to fight pollution, to prevent soil erosion, or to add oxygen to the earth's atmosphere, what
is done to protect the environment, to use recycled materials, to save water, air, and soil, etc.
Tourists must feel themselves as part of a balanced ecosystem and be ready to protect the
environment.

A tour operator should give a tourist some instructions on how to behave and what to do
to preserve the cultures and places they are visiting. It means, for example, when visiting a
protected area like the Antarctic, the people must respect the rules and not damage fragile
plants or go too near the penguins. Also on an adventure holiday no detergents should be used
in springs, and no rubbish should be left behind the camp. The key factor in minimizing damage
through tourism is to keep groups to a manageable size so that their behavior can be controlled.
For example, thirty on a safari is an absolute maximum.

Perfect ecotourism, however, probably doesn't exist. But many tourist companies are
making an effort to ensure that the benefits of their holidays - both to local people and the area
visited - outweigh their negative impact. The number of travel companies, for instance, that use
local transport and local hotels, is growing now. Some have been able to prove economic
benefits, too. More than 5.5 million people worldwide, for example, go whale-watching annually
and that provides a better income than hunting them. Most ecotourists come from the United


http://encyclopedia.thefreedictionary.com/1980s
http://encyclopedia.thefreedictionary.com/2002
http://encyclopedia.thefreedictionary.com/natural%20capital
http://encyclopedia.thefreedictionary.com/cultural%20capital
http://encyclopedia.thefreedictionary.com/measuring%20well-being
http://encyclopedia.thefreedictionary.com/United%20States

States, Europe, Canada and Australia. Ecotourism is supported by the government in such
countries as Costa Rica and Australia. Currently there are various moves to create national and
international Ecotourism certification programs, although the process is causing controversy.

19.3.4 KUM ansa npomexxyTo4yHOM aTTecTauumm (3Kk3ameH)

[Mpodyumatme u nepesedume mekcm (2500 n.3). YcmHo nepedalime e2o0 codepxaHue Ha
aHasulucKkom sisbike. Bpems Ha no02zomosky 45 MuHym.

What is the price of Authenticity?

Authenticity is the latest buzzword intourism. Fed up with mock European resorts;
increasingly embarrassed by theatrical performances staged especially for tourists; and curious
about different cultures and ways of life tourists want 'real' and authentic experiences — and they
are prepared to pay for it.

The tourism industry has commoditised local cultures as part of the tourism product by
taking traditional rituals, dances, music and crafts that formed part of local people's cultural
heritage and 'packaging’ it up for tourists.

This often involves manipulating culture for tourists 'benefit' until they bear little or no
resemblance to the original cultural experiences derived over centuries — do we really think that
Hawaiians wander around in grass skirts singing Elvis songs?

Tourists are seeing through this charade and are increasingly appalled by the ‘tourism
sub-culture' that the Pope has said humiliates both tourists and host communities. They are
pushing back the boundaries and seeking more and more authentic experiences —they want to
visit hill tribe villages in Thailand or stay in rural villages in Kaly.

However local people are also paying a price by cultures being commoditised for sale by
the tourism industry. In some cases the original meaning of the ritual or performance to local
people is lost as the 'tourist' version takes hold.

Sois cultural tourism all bad? Well no, in some cases responsible cultural tourism helps
put a value on traditional cultures, livelihoods and ways of living that otherwise might be lost.
For example, many rural farming communities would lose their way of life without
supplementary income from tourism. In other cases tribal communities can derive a great sense
of pride, connection with the modern world, and not least money by sharing traditional wisdom.

Some cultural events are created specifically for tourism and can add great value to local
people — The Edinburgh Festival would be a good example. In other cases the presentation of
'mock culture' to tourists serves a purpose as it protects more fragile cultural heritage from
exposure to tourists.

Tourists should remember that their search for authentic travel experiences can impact
on local people. The responsible traveller understands that tourism also has positive impacts on
communities, and uses local guides to advise when they are going 'too far'. The real traveller
also understands that an authentic travel experience is as much about them and the way in
which they experience a place as it is about what is 'on offer.

19.4. MeToauyeckue mMatepuanbl, onpegensilowime npoueaypbl OUeHMBaAHUA 3HaHUW,
YMEHUHW, HaBbIKOB W (Unu) onbiTa A[AeATEeNbHOCTU, XapaKTepusylwux 3Tanbl
chopMMpoBaHMA KOMNETEHLUN


http://encyclopedia.thefreedictionary.com/United%20States

OueHka 3HaHM, YMEHMA W HaBbLIKOB, XapakTepusylowaa aTanbl  (opMMpOBaHUS
KOMMETEHUMA B paMKax W3YYeHVUs OUCLMNIMHBLI, OCYLLECTBAETCA B XO4e MPOMEXYTOYHOM
aTTecTaumm.

lMpomexyToyHaa aTTectauuss npoBoauTcss B COOTBEeTCTBMM C  [lonoxeHnem o
NMPOMEXYTOYHOM  aTTecTaumm obyyalumxca nNo nporpamMmamMm  BbiCLero obpasoBaHus.
KOHTpOsMbHO-u3MepuTernbHble  Matepuarnbl MPOMEXYTOYHOW aTtTecTtauMm BKoyawT B cebs
ayTEHTUYHbIE HayvHble TEKCTbl Mo crneyuanbHocTn o6bemom 2000 neyaTHbIX 3HAKOB (3a4eT) W
2500 neyaTHbIX 3HaKOB (9k3ameH). [JOnycKOM K MPOMEXYTOYHOW aTtTectaumm SBrseTca
CaMOCTOATENMbHOE BbIMNOSHEHME KOHTPOSbHbIX PaboT B MEXCECCHMOHHbIM nepuod. OueHka
«3a4TeHO» 3a BbIMNOSHEHE KOHTPOSbHOM paboThl BbICTABISETCSH, €CIM 3afaHve BbINOMHEHO Ha
50% wn Boree; oueHKa «He 3a4YTEHO» BbICTABIIIETCS B TOM Crlyyae, eCcriv 3afiaHune BbINOSHEHO
MeHee YyeM Ha 50%.

Mpn oueHVBaHWM UCMOSb3YIOTCA KOSMYECTBEHHbIE W  KAYeCTBEHHblE LKalbl OLEHOK.
Kputepmm oueHmMBaHus npvBeOeHbl BbllLe.



