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PABOYASA NPOrPAMMA YYEEHOW OAUCLUMUNINHbBI

61. B.1B.13.02 lNpodeccrmoHanbHas akoHOMUYeCcKasd TEPMUHOMOMNA Ha aHINIMACKOM
A3blKe

1. Wndcp n HammeHoBaHMe HanpaBneHUs NOAroToBKU/cneynanbLHOCTH:
38.03.01 «3koHOMUMKa»

2. Mpodunb nogrotosBku/cneumanusauun: «MupoBasi IKOHOMUKa»
3. KBanudwmkauma (cteneHb) BbINnyCKHUKa: 6akanasp
4. dopma ob6pa3oBaHUA: O4Has

5. Kacheppa, oTBevaroLwas 3a peanmsaumo gUCLUNIUHBI:
MexayHapo4HOW 3KOHOMUKU N BHELLUHEIKOHOMWYECKOWN LEeATENTbHOCTH

6. CoctaButenu nporpammbl: CemeHoBa Onbra AnekcaHgpoBHa, npenogasaTesb

7. PekomeHOgoBaHa:
HMC cakynbTeTa MexagyHapogHbiX OTHOLWweHM NpoTokon Ne6 ot 21.06.2018 r.

8. Yueb6HbIn roa: 2019 — 2020 Cemectp(-bl): 7

9. Llenu n 3apgayv y4e6HON AUCLMUNNUHBI:

Lenb ducyunnuHbl: SBNSeTCsA NOBbILLEHNE NCXOQHOMO YPOBHS BriafeHnst UHOCTPaHHbIM
A3bIKOM, [OOCTUrHYTOro Ha npeablgywien cTyneHn obpasoBaHusa, W OBNageHue
CTyAeHTaMn HeobxooMMbIM N AOCTATOYHLIM YPOBHEM KOMMYHUKATUBHOW KOMMNETEHLUN
ONA  peleHns  coumanbHO-KOMMYHMKATMBHbIX 3agady B obnactm  9KOHOMMKM
npodeccnoHanbHoOM AeATEeNbHOCTU NPU OBLLEHNN C 3apybeXxXHbIMW NapTHEPaMU, a Takke
ANng ganbHenwero camoobpasoBaHus.



3ada4u y4yebHOU QuCUUNIUHBI:

— MO3HAKOMUTb CTYQEHTOB C BO3MOXHOCTAMU UCNOSIb30BaTb YCTONYMBbLIE peYeBble
BblpaXXeHns B 06NnacT 9KOHOMUKN Ha aHIIMNCKOM A3blke, CNOCOOHOCTb
aHanuampoBaTb KOMMYHUKATUBHbIE CTUNN OBLLEHNS;

— CTUMYNMPOBaTb UHTENNEKTyanbHOe 1 3MOLMOHarNbHOEe pasBUTME NIMYHOCTU
yyallerocs, oBnageHne nm onpeaerieHHbIMU KOrHUTUBHBIMU NpuemMamu,
NO3BONSAOLWMMN coBepLIaTb KOMMYHUKaATUBHYIO U MNO3HaBaTENbHYHO
AesATenbHOCTb;

—  W3YYUTb OCHOBHbIE MeTOAbl, CNOCOBbLI KOMMYHUKATUBHOIO CTUNA OBLLEHMS;

— pasBUTb CNOCOBHOCTU K coLManbHOMY B3aMMOAENCTBUIO, CHOPMUPOBATL
yCTOMNYUBbIE MOTUBALMOHHbIE CTUMYIbl U YMEHUSA MOCTOSIHHOIO
CaMOCOBEpPLLEHCTBOBAHWS;

— cdopmMmupoBaTb YCTONYMBYIO NOTPEBHOCTL B OOLLIEHNN HA @HTTIMACKOM S3bIKE U B
OBrageHuun KynbTYpOWn aHIMMNCKON peydn, KyrnbTypon peyeBoro noBeaeHus.

10. MecTo y4ye6HOM AncumMnnuHbl B cTpykType OOI: ancumnnmHa oTHOCUTCS K
BapuaTuBHOM YacTtu bnoka 1 «JucunnnuHbel», AUCUMNMHA No BbIGOPY.

lNMpenogaBaHue gaHHOWM OVUCUMNIIMHBLI BEAETCA B CEAbMOM CEMECTPE YEeTBEPTOrO
roga oby4eHnsa Ha ocHoBe 6a30BbIX 3HAHUK, NOMYYEHHbIX B NEPBbLIX LWECTU ceMecTpax
no gncumnimHam «Pycckum sa3blk 45151 MIMCbMEHHOM N YCTHOM peudny, «MexayHapoaHbin
BusHecy, «MexayHapoaHbIN ayTCOPCUHM», «MapKkeTuHM.

11. MnaHupyemble pe3ynbTaTbl 00y4YeHMA no AucuunnuHe/mMoaysno (3HaHuUA,
YMEHUA, HaBblk1U), COOTHECEHHblIEe C MIaHUpyeMbiMU pe3yribTaTaMu OCBOEHUS
obpasoBaTenbHOW NporpaMmmbl (KOMMNEeTEHUUSAMU BbINYCKHUKOB):

KomneTteHuus [MnaHupyemble pesynbtatbl 06y4eHus
Kog HaseaHue

OK-4 CNOCOBHOCTbLIO K | 3HaTb:
KOMMYHMUKaLmn B — OCHOBHblE BO3MOXHOCTM BrageHusi
YCTHOW N MUCbMEHHOM KyIbTYPOW aHITIMUCKOW peynu U KynbTypown
doopmMax Ha pPyCCKOM W peyeBoro noBeaeHuns
MHOCTPAHHOM  si3blKax — cneyunanbHy TEPMUHOMNOMIO Ha
ana  pelweHna  3aaad aHIMUNCKOM A3blKe, UCMOSTb3YEMYIO B
MEXMNYHOCTHOro n TeKCcTax 9KOHOMMYECKOro HanpasneHna
MEXKYIbTYPHOIo yMeTb:!
B3anMMoOencTeus — BECTHU YCTHYIO " NMUCbMEHHYIO

npodeccroHanbHyld  KOMMYHMKaLMIO  Ha
MHOCTPaHHOM $I3bIKE;

— MOHWMaTb  COoAepXaHue  NPOYUTAHHOro
maTtepuana W nepedaBaTb MOSyYEHHYHO
MHOPMALMI0O HA PYCCKOM M MHOCTPAHHOM
A3bIKaXx.

BrnageTb:

— OCHOBHbIMW HaBblkaMW MepeBoAa Hay4HbIX

TEKCTOB C MHOCTPAHHOIO U Ha MHOCTPaHHbIN

A3bIKU;
OlK-4 | cnocoBHOCTLIO 3HaThb:
HaxoauTb — MeToAbl NPUMeHeHNs 9KOHOMMYECKNX
OpraHn3auUnoHHO- NMUCbMEHHbIX TEKCTOB

ynpasrieH4eCKkmne




peweHnaA B | YMETb:

npodeccroHansHoM — UCMNONb30BaTb OpPUrMHanbHble TEKCTbl MO
AEeATENbHOCTY n HanpaBneHuo «OKOHOMUKa» ans
FOTOBHOCTb HECTU 3a OpraHn3aLOHHO-YNpaBreHYeCKmX
HUX OTBETCTBEHHOCTb peLLEHUIA.

BrNageThb:

—  W3YYEHHbIM AA3bIKOBbIM martepuarnom,
9KOHOMUYECKUMU  3HAHUAMM mMoaensmu
coumanbHbIX cuTyauumn, TUMUYHBIMA
CUueHapusIMM B3aUMOAENCTBUSI Y4aCTHUKOB
MEXKYNbTYPHOW KOMMYHUKaLMK

12. O6bemM gucuMnnnHbI B 3a4eTHbIX eguHuuax/yac. (6 coomeememeuu ¢ y4ebHbIM
nnaHom) — 2/72.

dopma NpoMeXyTOHYHOMN aTTecTauumn(3ayem/sKk3ameH) 3a4eT/KOHTPOSIbHas.

13. Buabl yue6HoM paboThbl

Bua yyebHomn paboThbl | TpygoemkocTb
Mo cemecTpam
Bcero P
7 cemecTp
npakTn4eckme 36 36
CamocTosaTenbHas paborta 36 36
dopma NpoOMeEXXYTOYHON KoHTposbHas
KoHTponbHas pabota/3aver
arTectaymm paboTa/3aver
UToro: 72 72

13.1. CopepxaHue QUCLMNINUHBI

Ne | HanmeHoBaHue pasgena
CopepxaHue pasgena UCUUnIIvHbI
n/n ONCUUNITUHbI
OnpeneneHne MNOHATUA «MEHEMKMEHT». OyHKUUn
MEeHeKMEHTA. OcHoBHble 3NEeMEHTHI
ynpaBneH4yeckoro npouecca. YpoBHM K obnactm
1 MeHeaXMeHT MEeHeKMEHTA. OnpepeneHve MOHATUSA
«opraHusaums». Kommepyeckass 1 HekoMmepyeckas
opranmsaumn. Future Continuous. WHMuHUTKB.
CnoxHoe gononHeHne. CnoxHoe nognexatlee.
Onpepnenexve MOHATUSA «CTpaTernyeckmm
MEHEIKMEHT». KoMnoHeHTbI npouecca
CrpaTernyeckum cTpaTern4yeckoro MeHeKMeHTa. 3HaueHne
2 | MEHEDKMEHT cTpaTternyeckoro MeHegkmeHta. CornacosaHue
BpemeH.Future in the Past’. Used to/would. Second
Conditional.
basza 3HaHuW. KniouyeBble  3HaAHUSA, YMEHWUS,
MacTtepcTBO Heobxoaumble MeHeXepy. OPPHEKTUBHOCTD
3 | MeHegXMmeHTa meHempkmeHTa. Past Perfect. KocBeHHas peub.
JononHutenbHble  NpUAaTOYHbIE  NPEeANIoXKEeHUs




nocne rnarona wish. lNpugaToyHble CpaBHEHUS C
coro3amu as if/as though

PaboTa komnaHum

YnpasneH4yeckas OeATenbHOCTb. 30HbI
OTBETCTBEHHOCTM B YMpaBfieHUN OpraHu3auumen.
KopnopatusHasa kynbTypa. CTpykTypa KOMMNaHWUW.
NcTtopusa komnavun. UHTepHeT. E-mail nepenucka.
ObobLwatouiee NOBTOPEHUNE rpaMmmaTU4ecKoro
maTtepuana. Present Simple and Present Continuous.
Time expressions.

ATNKeT AenoBoro

obLeHus

PasButne koHTakToB. KynbTypa BegeHus 6usHeca B
pasHbiXx cTpaHax. Pabota B konnektuse. Bwuabl
penosbix nucem. O6o6watuiee noBTOpEHME
rpammaTumyeckoro matepuana. Present Perfect and
Past Simple. Describing habits and customs.
Countable and uncountable nouns. Expressions of
guantity. .

YnpasrneHue

yerfioBe4yeCcknmun

pecypcamu

MepenogrotoBka kagpoB. OnncaHme obA3aHHOCTEN
paboTHMKa. YO0BNeTBOPEHHOCTL paboTon. 3anpocsl
n 3aaBEHMs. O6LweHne no TenegoHy.
Obobuwatouiee NnoBTOpPEHNE rpaMmaTn4eckoro
maTtepuana. Expressing personal  opinions.
Comparison of adjectives. Making suggestions

MapkeTuHr

MpoaBwxeHne 1 cepTudUKaumMa  NPOAYKLUN.
ToproBas dpmapka. [lenoBble OTHOLWEHUS WU
neperoBopbl. O6ob6uwatowee NOBTOPEHME
rpammaTtmyeckoro martepuana. Expressing purpose.
Forming questions. First Conditional.

[lenoBble BCTpeun

BusHec-otenn. CoBewaHusa no Bonpocam Mpoaax.
OTtyeTtbl. [logroToBka pfoknaga W Mpes3eHTauuun.
Obobwatouiee NnoBTOPEHME rpamMmmMaTnU4eckoro
maTtepuana. Expressing criticism (modal perfects).
Contrasting ideas. The Passive Voice. “Too” and
“‘enough”.

HoBble TexHonornm n

MHHOBALUN.

Mcnonb3oBaHue NHTEepHeTa. NccnepoBaHue
OTHOLLIEHMS paboTHNKOB K MHHOBAaLMSIM.
OdbwopHas  OeATenbHOCTb M @yTCOPCWUHT.
ObobLwatouiee NOBTOPEHUNE rpaMmmaTU4ecKoro
matepuana. “Used to” for past actions/habits. The
definite article. Reported speech. Reporting verbs.
Expressing causes.

13.2. Tembl (pasaenbl) AUCUUNIIUHBbI U BUAbI 3aHATUN

No Buabl 3aHATMI (YacoB)
N HanmeHoBaHue pasgena CamocTosATe
n/ pasa JNlekum | Mpaktn | JNlabopat Bcer
ONCUUNITUHDI INbHagq
mn " yeckme OpHble o
paboTa
1, MeHegpXMeHT - 4 - 4 8
CTpaTtermyeckum
P - 4 - 4 8
MEHEeKMEHT




3. MacTepcTBO MEHE)KMEHTA - 4 - 4 8
4, Pabota koMnaHum - 4 - 4 8
5, 3TnkeT genosoro ooLWeHnsa - 4 - 4 8
6 YnpaBneHue i 4 i 4 3
4yerioBeYeCKMMM pecypcamm
7. MapkeTuHr - 4 - 4 8
8, [lenoBble BCTpe4n - 4 - 4 8
9 HoBble TEeXHOormm 7] i 4 i 4 8
NHHOBALIUW.
NToro: - 36 - 36 72

14. MeToan4yeckune ykasaH1Ma Ana ody4arowmxcsa no 0CBOEHUIO AUCLUNIIUHDI

[na obecneyeHnsa cuctemaTnyeckon u perynsgpHon paboTbl MO U3YyYEHUHO
ANCLUMNANHBI U YCNELIHOMO MPOXOXAEHNSA TEKYLLMX N MPOMEXYTOYHbIX aTTeCTaLMOHHbIX
UCMbITaHWUM CTYOEHTY pekoMeHayeTcs:

— rnocelwiaTb ayguTopHble npakTudeckue 3aHATusA. [lpakTnyeckne 3aHATUS
BKIOYaOT B cebs nogpobHOe ndyyeHne Kaxaowm TemMbl. B xoaoe npakTUyYeckux 3aHATUR
HeobXoaUMO BECTU KOHCMNEKTUpoBaHue yyebHoro matepuana, obpailate BHUMaHWE Ha
npakTU4eckne pekoMmeHgauum npenogasartens;

— chaTb npakTn4eckne paboTbl MO HAMMCAHUIO MUCbMEHHbIX 3a4aHUN;

— 3aWuTUTb Npe3eHTauunto

— BbINOSTHUTb KOHTPOSbHYO paboTy.

B cnyyae oOTCyTCTBMA Ha MpPaKTUYECKMX 3aHATUSAX, a Takke npu
HeyaoBNeTBOPUTESTbHbIX nokasaTtensix NTOroBbIX pesynbTaToB TeKyLLero
aTTeCTauMOHHOrO KOHTPONsS 3HaHUKM Hag YyyYebHoW AMCUMNINHORN, CTYOEHTHI
AOMNOSTHUTENBHO, NO TeMaM NPONYLEHHbIX 3aHATURN, NULWYT pedepaTtbl, 0POpPMNAa UX B
COOTBETCTBUWN CO CTaH4APTHbIMU TpeboBaHMSIMU.

15. Nepe4yeHb OCHOBHOM U AONOJSIHUTENILHOW NUTEpaTypbl, PECYPCOB MHTEPHET,
HeoOGXxoaAUMbIX AN OCBOEHUSI AUCLIUMNIIUHBI

a) OCHOBHasi nuTepaTtypa:

Ne

NcToYuHKK
n/n

Moposzos KO.B., puwimHa B.T. MapkeTuHr B oTpacnsx u cepax gesatenbHocTu: y4edbHuk/ HKO.B.
1 Moposos B.T. NpuwunHa. - Mocksa: N3gaTtenscko-toprosasi komnaHna «dawko n K»,2016.-

446¢. - URL: https://biblioclub.ru/index.php?page=book view red&book id=418086

Benbumk T.A. MeToabl UCCNefOBaHMN B MeEHEQKMEHTE: y4ebHoe nocobue/ T.A benbuuk.-
2 KemepoBo, 2014.-308c.- . URL.:
https://biblioclub.ru/index.php?page=book view red&book id=278324

6) gononHUTENbHAA nuTeparypa:

Ne
NcTOYHMK
n/n
4 AHao-pycckuli SKoHoMuYecKul criogapb: 0koso 60000 mepMUHO8 U MEePMUHOI02UYECKUX
cnosoco4yemanut/ N.®.)Kdaros, 3.J1. BapmymsiH. — 3-e u30.- M, 2000. -873c
5 Business Advantage. Intermediate: Student's Book / A. Koester.— Cambridge: Cambridge

University Press, 2012 .— 192 p.

Brook-Hart, G. Business Benchmark. Upper Intermediate BULATS and Business Vantage:
6 Personal Study Book / G. Brook-Hart .- 2nd ed. - Cambridge: Cambridge University Press, 2013
.- 80 p.

Brook-Hart, G. Business Benchmark. Upper Intermediate BULATS and
7 Business Vantage: Personal Study Book / G. Brook-Hart .- 2nd ed. - Cambridge: Cambridge
University Press, 2013 .- 80 p.



https://biblioclub.ru/index.php?page=book_view_red&book_id=418086
https://biblioclub.ru/index.php?page=book_view_red&book_id=278324

B) 6a3bl JaHHbIX, MH(POPMALIMOHHO-CMPABOYHbIE U MOVCKOBbLIE CUCTEMbI:

Ne n/n NcToYHMK
8 Financial Links: http://www.accurapid.com/journal/00financial.htm
9 Economic Freedom index of 2017: http://www.heritage.org/index

10 Transparency International: https://www.transparency.org

11 Official website of Geert Hofstede: https://www.hofstede-insights.com

HauyuoHarnbHbIl 8eH4ypHbIU ¢hoHO «Green Grant». AHeno-pyccKull U pyccKo-aHeanutcKul
12 arnoccapuli mepmMuHos, ynompebrisieMbix 8 cehepe 8eHYypHO20 (hUHaHCUPOBAHUSI:
http://www.venture-nvf.ru/law _glos.htm

13 ®DuHaHCc080-3KOHOMUYeECKUe U Opyeaue criosapu: http://users.i.com.ua/~russo/index.html

14 OHyuknonedus 6aHkoeckoz2o dena U (huUHaHCOo8:
http://www.cofe.ru/Finance/

15 http://www.economist.com/

16. lNepeyeHb y4yebOHO-meTOAMYECKOro obecne4vyeHUs AONA CaMOCTOSTENIbHOMU
paboTbl

CamocTosTenbHas pabota obyyarwmxcs HarnpaBfieHa Ha CaMOCTOATENbHOE
n3y4yeHne oTAeNbHbIX TEM M BONPOCOB y4ebHon ancunnnudbl. CamoctoaTenbHas paboTta
aBnseTca obasaTenbHOM Ans Kaxagoro obyyatouwlerocs, ee ob6bem no y4ebHomy Kypcy
onpegenserca yyebHbiM nnaHom. [lpyu camocTtositenbHowm paboTte, oby4datowmmncs
B3aMMOOENCTByeT C PEKOMEHAOBAaHHbIMM MaTepuanamum npy MMHUMAanbHOM Yy4acTuu
npenogasaTens.

CamoctoaTensHas pabota c yyebHuKamu, yd4yebHbIMKM MOCOBUAMU, HayyHOW,
CNpaBOYHOM M MOMYNSAPHOW NUTepaTypour, MaTepuanamm nepuogmyeckux msgaHuin mn
pecypcamn cetu Internet, CcTaTUCTUYECKMMW [aHHbIMM  SBNsSieTCca  Haubonee
3(ppeKTUBHBIM METOLOM MNONYYEHUS 3HAHWI, NO3BONSET 3HAYNTENBHO aKTMBU3NPOBATb
npouecc oBnageHus uHdopmauuen, cnocobctsyeT 6onee rnybokoMy YCBOEHMUIO
n3y4aemoro martepuana, popmmpyeT y obyyatomMXcsa CBOE OTHOLLUEHUE K KOHKPETHOM
npobneme. Bonpocel, KOTopble Bbi3blBaOT Y 0Oy4atoLWmMxcsa 3aTpyaHEHNS NO NOArOTOBKE,
AOMMKHbI OblTb CHOPMYNMPOBaHbLI U 03BYYEHbI BO BPEMS 3aHATMW B ayguTopuun Ans
AONOMHUTENBHOMO pasbsCHEHUS NpenogaBaTenem.

Mepe4yeHb TeM ANsA camMocToATENIbHON paboThbl
1. Making Contacts Across Cultures (getting connected, introductions, names and titles,
using the telephone in business, contracts across cultures)
2. Business Correspondence (letters, faxes, memos). Summaries, Notes, Reports
3. Working together (do we understand each other, socializing with colleagues, gift giving,
negotiator qualities, styles of persuasion, women and the workplace)
4. International Trade (ordering and supplying goods or services, answering and making
enquiries, making offers)
5. Money matters ( methods of payment, cash flow, invoicing, dealing with non-payment
problems)
6. Sales and Negotiation (selling and buying productes, negotiating face-to-face and on
the phone, negotiations across cultures)
7. Marketing (marketing a product, market reseach, promotion and advertising, global
marketing, global anf national brands)
8. Jobs and careers (applying for jobs and seeking promotion, participating in interviews)
9. Overview of advertising management ( the magnitude of advertising, adv. Functions,
adv. Strategy, the adv. Management process, setting adv. Objectives, budgeting for
advertising)
10.Creative advertising strategy
11.Message appeals and enders in advertising



http://www.accurapid.com/journal/00financial.htm
http://www.heritage.org/index
https://www.transparency.org/
https://www.hofstede-insights.com/
http://www.venture-nvf.ru/law_glos.htm
http://users.i.com.ua/~russo/index.html
http://www.cofe.ru/Finance/
http://www.economist.com/

12.Analysis of advertising media

13.Media strategy

14.Direct advertising and database marketing
15.Assesing advertising effectiveness

17. UHdbopmaLMOHHbIEe TEXHONMOrMU, Ucnosnb3yemMble Ansa peanusaumum y4ebHoOMU

AUCLMNIIVHBI,

BKIiro4yas

nporpamMmmMHoe obecneyeHne wu

MH(popMaLMOHHO-

CrpaBoOYHble CUCTEMbI (MPU HEOBXOAMMOCTH): HEOOXOAMMOCTb B MHAPOPMALMOHHbIX
TEXHOSOrMsIX OTCYTCTBYET.

18. MaTepuanbHO-TeXHMYeCKoe obecnevyeHne AUCLUNIUHBLI: AyauTopun TUNOBOIO
OCHallleHMs1 Ans NpoBeAeHUst NEKLUMOHHbIX N CEMUHAPCKUX 3aHATUIA, obecneydnBatoLLme
opraHusauuio y4ebHoro mecta obyyatoLlerocs.

19. PoHA OLleHOUYHbIX CPeACTB:

Mepe4vyeHb KOMNETEHUUN C yKazaHMeM 3TanoB (popMMpOBaHUA U
nfaHMpyeMbIX pe3ynbTaToB 00y4yeHus

Koa n cogepxaHue
KoMneTeHummn (unu
ee yacTtun)

lMnaHnpyemsble
peaynbTaTtbl 06y4YeHus
(nokasatenu
AOCTUXKEHUS 3a0aHHOTO
YPOBHS1 OCBOEHUSA
KOMMneTeHunn
nocpencTsom
opMMPOBaHUS 3HAHWUMN,
YMEHWI, HaBbIKOB)

OT1anbl
dopmMmnpoBaHus
KOMMEeTEHLMM
(pasgensl (Tembl)
ANCUMMNAVHBI UNn
MoLYyNA U UX
HanMeHoBaHue)

oO0C*
(cpeacTBa
oLeHnBaHNS)

OK-4: cnocobHOCTbLIO
K KOMMYHMKaLMM B
YCTHOWM "
NMUCbMEHHOW
dopmMax Ha pyccKom
" WHOCTPaHHOM
s3blKax ans
peLweHns 3apad
MEXIUYHOCTHOIO WU
MEXKYIbTYPHOro
B3aMMO4enCcTBUsA

3HaTb:

— OCHOBHblE
BO3MOXHOCTU
BnageHus
KynbTypown
aHIMUNUCKON peyn
" KynbTypou
peyeBoro
noseaeHus

— cneumanbHyo
TEPMUHOMNOIIO
Ha aHrMMNCKOM
A3bIKe,
ncnonb3yemyto B
TeKkcTax
3KOHOMWYECKOro
HanpaBneHus

Tema 1-9

lNnucbmeHHad
paboTa no
9KOHOMWYECKO
n
TepMUHOMOornu,
npeseHTauun

YMETb:
— BECTU YCTHYO WU
NMUCbMEHHYH
npodeccnoHarnbH

yto
KOMMYHMKaLMIO

Tema 5,7

NucbmernHasn
paboTa no
3KOHOMMUYECKO
"
TEPMUHOSIOINMU,




Ha WHOCTPAHHOM
A3blKE;

NnoHUMaTb
copepxaHue
NPOYUTaHHOrO
mMaTtepuana n
nepenaesatb
NOJSTyYEHHYIO
MHopMauuk Ha
pyCCKOM n
WHOCTPaHHOM
A3blKaXx.

— Tema 1-9

npeseHTauumn

BnageThb:
— OCHOBHbIMU

HaBblKaMi
Hay4HbIX

nepesoaa
TEKCTOB C

MHOCTpPaHHOIo n Ha
VIHOCTpaHHbIIZ A3bIKU,

Tema 1-9

NncbmeHHas
paboTa no
3KOHOMMUYECKO
"
TEPMMHOSOIMN,
npeseHTayumu

Orl1K-4:
CNOCOOHOCTLIO
HaxoAuTb
OpraHn3aunoHHO-
yrnpaBrieH4yeckmne

peLleHns B

npodeccnoHanbHON

OeATesIbHOCTH 7
rOTOBHOCTb HECTU 3a

HUX
OTBETCTBEHHOCTb

3HaThb:

MeToAabl
ocbopmneHust
9KOHOMMUYECKUX
NMNCbMEHHbIX
TEKCTOB

Tema 3,4,5,8

NucbmeHHasn
paboTa no
3KOHOMUYECKO
"
TepPMUHOMOrnu,
npeseHTauumn

YMETb:

ynTaTb n
noHMmaTb
OopuUrMHasnbHble
TEKCTbl no
HanpaBneHuIo
«OKOHOMUKA», a
TaKke TEKCThI
obLecTBEHHO-
NONMMTUYECKOTO W
CTpaHoBeg4YecKor
O Xxapaktepa cC
BapbMpyemMomn
Lenblo: Nnomnck
MHdopMaLumu,
n3yyeHue
BOmMpoca,
nepegava
OCHOBHOIO
cogepxaHus

Tema 1-9

NucbmeHHasn
paboTa no
9KOHOMMUYECKO
"
TepMUHOOoruu,
npes3eHTauum

BnageThb:

N3yYEeHHbIM
A3bIKOBbIM
MaTepunanom,
3KOHOMUYECKUMU
3HAHNAMM 7
HaBbIKaMWu
A3bIKOBOW 7]

Tema 1-9

nToroeas
KOHTpOrbHas
paboTa




KOHTEKCTyaribHOM
aoragku;

MpomexyToyHaa aTTrectauusa KUM

* B rpagpe «POC» B 00s13aTeNbHOM MOPSAKE MEPEUUCIIAIOTCA OLEHOYHblE cpeacTea
TEeKyLLEen N NPOMEXYTOYHOW aTTecTauum.

19.2 OnucaHue KpuTepuveB M LWIKanbl OLEHUBAHUA KOMMeTeHUUn (pe3ynbTaToB
oby4yeHus) Npu NPoOMexyTO4YHOWN aTTecTaumnm

1)3HaHMe  y4yeBHOro martepuvana UM BrageHWe  MNOHATUAHBIM  annapaTtom
npodgeccnoHanbHON 3KOHOMUYECKON TEPMUHOSOIMEN;

2)yMeHue cBA3blBaTb TEOPUIO C MPAKTUKOM;

3)yMeHne unnicTpupoBaTb OTBET MpuMepamu, daktamu, AaHHbIMU  Hay4YHbIX
nccneaoBaHum;

4)yMeH1si UCNoMb30BaTh BpeMeHa B MMCbMEHHbIX U YCTHbIX TEKCTaXx;

5) yMeHnsa NpUMeHsITb NPOGECCUOHANBHYIO JTEKCUKY .

KpuTepun oueHnBaHusa KoMneTeHLnn YpoBeHb Lkana oueHokK
ChopMUpPOBaAHHOCTH
KOMMNEeTEeHUNN

OTBET Ha KOHTPOSIbHO-U3MEPUTENbHbIN
maTtepuan He COOTBETCTBYET OAHOMY W3

nepeyYncneHHbIx rnokasaTtenen, HO
obyvarowmncs gaet npaBuibHble OTBETHI
Ha JOMONHUTENbHbIE BOMPOCHI.
HepoctaTto4Ho NpPOAEMOHCTPUPOBAHbI Ba3zoBbIn ypoBeHb 3ayTeHo
3HaHuA B YMEHUN NPUMEHUTb
9KOHOMWYECKYHO TEPMUHOMNOTNI0 B
aHIMUIACKNX TeKcTax, coagepxarcs

oTAenbHble npobnembl B onpeaeneHun
NCNONb30BaHMSA BPEMEH B YCTHOW peym
OTBET Ha KOHTPOSIbHO-U3MEPUTESBbHbIN
MaTepuan He COOTBETCTBYET IHOObIM TPeEM
n3 nepeyYncneHHbIX nokasartenemn.
O6yuyatowmmncsa AEMOHCTpUpyeT
OTPbIBOYHbIE  (pparMeHTapHble 3HaHUS, -
aonyckaet rpybble owmnbkn B NPUMEHEHNN
npodeccuoHanbHOM NEKCUKN He OoTBeYaeT
Ha JOMOJTHUTENbHbIE BONPOCHI

He 3auTteHo

19.3 TnoBble KOHTPONbHbIE 3a4aHNA UNN UHbIe MaTepuanbl, HeobxoaMmMble onsa
OLUEeHKUW 3HaHWW, YMEHMW, HaBbIKOB U (unn) onbiTa AeATEeNbHOCTH,
Xapakrepusyrwme atanbl POPMUPOBAHMA KOMMETEHLUA B npouecce OCBOEHUs
obpa3oBaTesibHOM NporpamMmmbl

19.3.1 lNepeyeHbL BONPOCOB K 3a4eTy:

1.What can you say about management in general?

2. Why does a large organization employ many managers?
3. What can you say about management as process?

4. Why is management an ongoing activity?

5. What are the four major functions of management?

6. What does planning as the management function involve?



7. Which are the parts of the organizing function?

8. Which function of management includes influencing others to engage in the work
behaviours necessary to reach organizational goals?

9. What is controlling aimed at?

10. What forms the basis for the managerial process?

11. Why do you think organizations are an important part of our daily lives?

12. What does the definition of strategic management recognize? What does the
strategic management process begin with? What does the strategic management
process include?

13. Why is strategy implementation increasingly highlighted as a distinct part of the
strategic management process?

14. Why is strategic management important to organizations?

15. What is the typical structure of a company?

16. What are the main departments of a company?

17. What the typical pieces of equipment one might find in an office?

18. How can the Internet help you in your studies?

19. What is meant by ‘marketing’?

20. How can advertising help a company increase its profits?

21. What are the main advertising techniques?

22. How do different counties run meetings?

23. What is meant by the ‘agenda’?

24. How do meetings differ in different countries?

25. What is necessary to create a positive working climate in the working team?
26. Would your choice be different when travelling on business, do you think?

27. Which three topics do you think are the best to start a conversation with a business
person you have just met?

28. Which topics is it better not to talk about?

29. How important is it for business people to have good cultural awareness?

30. Why do companies arrange teambuilding events?

19.3.2 NnucbmeHHasa paboTa N0 3IKOHOMUYECKON TEPMUHOSOTUMN
HanucaTtb nepeBoA ¢ pycCKOro Ha aHrMMMUCKMU U C aHINTMACKOrO Ha PYCCKUMA
A3blkax. OnpepgenuTb aecuHULMIO CroBa.

1.Acceptance —

2.CYyeT, OCHOBHasi eAuHULA XpaHeHUs faHHbIX B ByxranTepckom y4eTe-
3.Account balance —

4.NornouwieHve, 3axear -

5.Acquisition cost —

6.dakTnyeckne 3aTpaThbl (CE0eCTOMMOCTb)-

7.Additions —

8.CkoppekTupoBaHHas Banosasi Nnpmbbinb -

9.Advances from (by) customers —

10.ABaHcCbl NOCTaBLLMKaM -

11.Amortization —

12. AKTuBSI -

13.Average cost method —

14.Bad debts —

15.banaHc (byxrantepckuin 6anaHc) -

16.Bill —



19.3.3 O6pa3sey TeKCTaA ANA KOHTPOJIbHbIX paboT
ADVERTISING SPACE

The average person not only sees over 500 advertisements every day, but is also
a walking billboard for his or her favourite brands simply by wearing their clothes, carrying
their handbags or driving their cars. But these people are not getting paid for this free
advertising. The idea of selling body space to advertise products is a growing trend which
benefits both the wearer and the company. Potential body advertisers just choose which
body part they want to lease and which company they want to advertise. They then get a
temporary tattoo which they agree to wear for a certain amount of time. Foreheads and
bald heads are very effective because you can always see them, even in bad weather.
The body advertising idea became popular when Andrew Fischer auctioned his forehead
on eBay and received a bid of $37,378 for wearing a company logo. There are now many
websites on the Internet where you can buy and sell body space. Athletes and sports
people have always earned a lot of money by wearing branded sports clothes. Now they
can earn even more with body advertising. Boxers in particular offer a good wide space
for advertising on their backs. The advantage of tattoo advertising is that the company
name or logo is in full view all through the match and not limited to a 30 second
commercial which viewers may switch off anyway. A disadvantage is that when athletes
really begin to sweat, the tattoo starts to run. In a world where people are experiencing
advertising fatigue, the real challenge for marketing is to get people's attention. There are
basically too many people selling too many things, and many of these things we don't
really need. We see advertisements everywhere and so traditional forms of advertising
are losing their effectiveness. Innovative marketing methods such as human billboards
are becoming increasingly 9 attractive because of low cost and the ability to target your
audience better. Companies now send tattoo-covered human billboards to sporting
events, music festivals, beaches or popular tourist resorts to advertise their products. Of
course, some consumers may not find this type of advertising very tasteful or they might
not find the body parts on show very attractive. It is also not possible in all parts of the
world where there is no tradition of tattoos or showing so much skin in public is taboo.
Well-known big brands such as Toyota, Vodaphone and Dunkin' Donuts have used this
method: college kids agreed to stick Dunkin' Donuts logos on their foreheads during an
NCAA basketball tournament; Toyota used body art to start a word of mouth campaign
for the Scion car. Body advertising shows that it is not necessary to spend large amounts
of money to fulfil advertising's prime goal, which is to attract attention and get people
interested enough to buy the products.

Questions

1. Why can we be called 'walking billboards'?

2. What are the consequences of the so-called 'advertising fatigue'?
3. What are the advantages of 'body advertising'?

19.3.4 Tembl npe3eHTauumn

MNepeyeHb cTpaH 3agaHue

ABcTpanu4a BbibpaTb cTpaHy, pacnucatb ee no
'epmaHus 9KOHOMMUYECKUM, MOSIUTUYECKNM,
NcnaHus KyNbTYPHbBIM KpUTEPUAM.

®paHuma Onpegenntb namepenus no Mpty
Kutan Xodwrene.

CLWA




Poccus
Mapokko
Bbpasunus
ApreHTuHa
Mekcuka
OUNUNNUHBI
AnoHusa

19.4. Metogmyeckue mMaTtepuanbl, onpegensiowme npoueaypbl OLEHUBaHUA
3HaHMW, YMEHWW, HaBbIKOB U (MNK) onbiTa AEATENIbHOCTU, XapaKTepu3yrLmnxX
3aTanbl POpMUPOBaHMA KOMNETEeHLUN

OueHKka 3HaHUW, YMEHUA N HaBbIKOB, XapakTepusylowas atansl opMUpoBaHUA
KOMNETEHUMA B paMKax WU3y4YeHUst OUCLMUNIIMHBLI OCYLLECTBNSIETCS B XOA4E TeKylen u
NPOMEXYTOYHOW aTTecTauunn.

Tekywaa aTtrectauma npoBOAMTCS B COOTBETCTBMM C [lonoxeHnem O Tekylleu
atTectaumm obyyawmxcs no nporpammMmam Bbicwero obpasoBaHua BopoHexckoro
rocygapCTBEHHOIo YHMBepcuTeTa. Tekywas atrectaunsa NnpoBoaAnTCs B oopmax: OUeHKU
pe3yrnbmamos rpe3eHmauyul; nucbMeHHoU pabomabl, KOHMPOIbHOU pabomel.

lMpomexyToyHaa aTTecTtauus npoBOAUTCSA B COOTBETCTBMM C [lonoxeHmem o
NPOMEXYTOYHOW aTTecTauum oby4varowmnxca no nporpaMmmam Bbicliero obpasoBaHus.

KOHTpONbHO-M3MepUTENbHbIE MaTepmarnbl MPOMEXYTOYHOW aTTeCcTalMm BKIHOYalT B
ceba TeopeTmyeckme BOMPOCHI, NO3BOSIAKOLME OLEHUTb YPOBEHb MOMYYEHHbIX 3HaHWUI K
npakTu4eckne 3agaHusi, N03BONSAIOLMNE OLEHUTL CTENEHb CHOPMUPOBAHHOCTM YMEHUN 1
HaBbIKOB.

Kputepumn oueHnBaHus npuBeneHb! BbILLE.
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