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PABOYASA NPOrPAMMA YYEEHOW OAUCLUUMITUHDI

61.B.[1B.13.02 NpodeccmnoHanbHaa aKOHOMUYeCKast TEPMUHONOMMSA Ha aHITIMACKOM
A3blKe

1. Kog 1 HauMmeHOBaHMe HanpaBrieHus NnoAroToBku/cneynanbHOCTH:
38.03.01 «OKOHOMMKa»

2. NMpodcdunb nogroroBku/cneunanusaumn: «MupoBas SkKOHOMUKa»
3. Keanudmkauusa (cteneHb) BbiNyCKHUKA: 6akanasp
4. dopma ob6pa3oBaHuA: O4Has

5. Kacheppa, oTBevarLasn 3a peanmsaumo AUCLUNIIUHBI:
Me>xxayHapoaHOM 3KOHOMWKN U BHELLHEAKOHOMUYECKOWN OeATENbHOCTH

6. CoctaButenu nporpammbl: CemeHoBa Onbra AnekcaHapoBHa, npenogasaTerb

7. PekomeHaoBaHa:
HMC dakynbTeTa MmexayHapogHbiX OTHOLEHM NpoTokon Ne6 ot 21.06.2017 r.

8. YuebHbIn roa: 2020 — 2021 CewmecTp(-bl): 7

9. Llenu 1 3apayv y4e6HON ANCLMNNUHDI:

Lenb OUCLUNIUHBI: ABnsgeTcd dopmunpoBaHue KOMMYHUKaTUBHOWN,
npodeccnoHanbHON U COLMOKYNbTYPHON KOMMNETEHUUN B UCMONb30BAHUN @HIMMNCKOro
A3blKa.

OcCHOBHbIMU 3a0aYamMu y4eOHON ANCLUNNMUHbI ABNAIOTCA:
- OCBO€HMe paboyen TepMUHONOIK;
- dopmMnpoBaHne yCTONYMBBLIX peYEBbLIX YMEHUN;
- aHanu3 KOMMYHUKaTUBHbIX CTUNEN 0OLLeHNS.



10. MecTo y4ye6HOM AncuMnuHbl B cTpykType OOI: brok 1, BapmatmBHaga 4acTb,
ANCUMNNUHBI NO BbIGOPY.

I'Ipeno,u,aBane AaHHOW OMCUMNNVHBI BEOETCA B CE4bMOM cemMecTpe 4eTBepToro

roga oby4eHunsa Ha ocHoBe 6a30BbIX 3HAHWUK, MNOMYyYEHHbIX B NEPBbLIX LLECTU CEMECTpaXx
no gucuunnmHam «Pyccknin a3blK Ans MMCbMEHHOW U YCTHOW pedny, «MexayHapoaHbIn
BusHec», «MexayHapoaHbI ayTCOPCUHMN», «MapKeTUHM.

11. MnaHupyemble pe3ynbTaTbl O0y4YeHUS NO AucuunMHe/Moayno (3HaHUSA,
YMEHUA, HaBblK1M), COOTHECEHHble C MIaHUpyeMbiMU pe3yribTaTaMu OCBOEHUS
obpa3oBaTenbHOM NporpamMmMbl (KOMNEeTeHUUSIMA BbINYCKHUKOB):

KomneTeHuus MNnaHupyemble pesynbTaTbl 06y4YeHus
Kon HasBaHuve
MNK-10 | cnocobHOCTbIO 3HaTb:
ncrnonb3oBaTtb ans — OCHOBHblE BO3MOXHOCTU BNageHus KynbTypown
peLueHna aHIMUUCKON pedn n  KynbTypon pPeyveBoro
KOMMYHUKaTUBHbIX noBeaeHus
3afja4  COBPEMEHHbIE — chneumanbHy TEPMUHONOMMIO HA aHMMMNCKOM

TEXHWYECKME CpeacTBa
N MHPOPMaLMNOHHbIE
TEeXHonornn

A3blKe, UCMOMb3YEMYIO B TEKCTAxX
9KOHOMMYECKOro HanpasfeHns
yMeTb:

— BeCTU YCTHYHO n
npodeCccnoHanbHyro
MHOCTPAHHOM S3bIKE;

— MOHUMaTb cogepxaHue NPOYUTAHHOIO
MaTepuana W nepefasaTb  MOMYYEHHYIO
WHOPMAUUID Ha PYCCKOM M MHOCTPaAHHOM
A3bIKax.

BnageThb:

— OCHOBHbIMM HaBblkaMu MepeBoda HayYHbIX
TEKCTOB C MHOCTPAHHOIO M Ha MHOCTPaHHbIN
A3bIKN;

NMACbMEHHYIO
KOMMYHUKaLUNO Ha

12. O6bemM gucuMnnnHbl B 3a4eTHbIX eguHuLax/vyac. (8 coomeememeuu ¢ y4ebHbIM
rnnaHom) — 2/72.

dopma NpoMeXyTOHYHOM aTTecTauumn(3ayem/sKk3amMmeH) 3aqeT

13. Buabl y4ye6HOM paboThbl

TpyooemMKoCTb
. Mo cemecTtpam
Bug yuebHon paboTbl
Bcero
7 cemecTp 8 cemecTp

AyOMTOPHbIE 3aHATUA 36 36 -
B TOM 4ymcne: nekuum - - -
npakTu4eckmne 36 36 -
nabopaTtopHble - - -
CamoctosiTenbHasa pabota 36 36 -
dopma NpomMeXyTO4YHON aTTecTaLmm -
(sa4em — 0 yac. / 9k3ameH —  4ac.)

WToro: 72 72 -




13.1. CopepxaHne AUCLUNIIUHBI

Ne
n/n

HanmeHoBaHue pasgena
ANCLUNNNNHBI

CopepxaHue pasgena guCUMNIUHGI

I PaKTn4eCKmne 3aHATUNA

MeHegKMeHT

OnpeneneHve MNOHATUS «MEHEeMKMEHT». PyHKLMM
MeHeI)KMeHTa. OcHoOBHbIe 3NEMEHTbI
ynpaBneH4Yeckoro nmnpouecca. YpoBHM W obBGnactu
MeHeI)KMeHTa. Onpepgenexne NOHATMSA
«opraHmsaumsi». Kommepueckas M HekoMMep4eckas
opranunsaummn. Future  Continuous. WHQUHUTUB.
CnoxHoe gononHeHne. CnoxHoe noanexatiee.

Ctparternyeckumi
MEHEeKMEeHT

Onpepnenexve MNOHATUSA «CTpaTernyeckun
MEHEKMEHTY. KomMnoHeHTbI npouecca
cTpaTerm4eckoro MEeHeKMEHTA. 3HayeHne
cTpaTermyeckoro  MeHempkmeHTa.  CornacoBaHue
BpemeH.Future in the Past’. Used to/would. Second
Conditional.

MacTtepcTBO
MeHeKMeHTa

Baza  3HaHun. KnioyeBble  3HaHUs,  YMeHUs,
HeobxoauMble MEHeKepy. AP DHEKTUBHOCTb
MeHegpkmeHTa. Past Perfect. KocBeHHasi peub.
[ononHutenbHble NPUAATOYHbIE NPEANOXEHUS NOCne
rnarona wish. lNpugaTtoyHble cCpaBHEHMS C COlO3aMu
as if/as though

PaboTta komnaHuu

YnpaBneH4eckas AEATENbHOCTb. 30HbI
OTBETCTBEHHOCTM B YMpaBfieHUM oOpraHu3aumen.
KopnopatmeBHas kynbTypa. CTpykTypa KOMMaHUW.
Nctopua komnanuun. MHTepHeT. E-mail nepenwucka.
Obobuwatouiee NoBTOPEHNE rpaMmaTmn4eckoro
maTtepuana. Present Simple and Present Continuous.
Time expressions.

ATUKeT AenoBoro
obLeHns

Passutne koHTaktoB. KynbTypa BegeHuss busHeca B
pasHblx CcTpaHax. Pabota B konnektnee. Buabl
JenoBbIX  MuUceM. O6ob6uwatouiee  noBTOpPEHME
rpammaTumyeckoro martepmana. Present Perfect and
Past Simple. Describing habits and customs.
Countable and uncountable nouns. Expressions of
guantity. .

YnpasneHue
YesioBe4YEeCKMMHn
pecypcamm

MepenogrotoBka kagpoB. OnucaHne obsaA3aHHOCTEN
paboTHMKa. YOOBNEeTBOPEHHOCTL paboTon. 3anpockl
n 3aasneHus. ObweHne no TenedgoHy. Obobwatowee
noBTOpPEHNe rpammMaTnyecKoro mMaTepuana.
Expressing personal opinions. Comparison of
adjectives. Making suggestions

MapkeTuHr

lMpogswxeHne n  ceptudukauuns NPoAyKUMN.
ToproBass gapmapka. [enoBble  OTHOWEHUA U
neperoBops.l. O6ob6watouiee NOBTOPEHME
rpamMmmaTuyeckoro matepuana. Expressing purpose.
Forming questions. First Conditional.

[enoBble BCTpeuun

BusHec-otenn. CoBellaHuss No BonpocaMm npoaax.
Otyetbl. [MogrotoBka goknaga W NpeseHTauuu.
Obobwatouwee NOBTOPEHNE rpaMmMaTn4ecKoro




maTtepuana. Expressing criticism (modal perfects).
Contrasting ideas. The Passive Voice. “Too” and

“‘enough”.

Wcnonb3oBaHue NHTEepHeTa. WccnepnosaHue

OTHOLWeEHMS paboTHUKOB K MHHoBauuaM. OddLiopHas
HoBble TexHONOMMN 1 aeartenbHocTb M aytcopcuHr.  Ob6obuwatowee

MHHOBALUUW.

NoBTOPEHUE rpammaTtmyeckoro matepuana. “Used to”
for past actions/habits. The definite article. Reported
speech. Reporting verbs. Expressing causes.

13.2. Tembl (pasaenbl) AUCUUNIINHBbI U BUAbI 3aHATUNA

No Buabl 3aHsaTMI (YacoB)
P HanmeHoBaHue pasgena CamocTosTe
n/ MpakTtn | JlabopaTt
AVCLMNITNHBI Nekumn nbHas Bcero
n Yeckme | OpHble
paboTa
1. MeHegXMeHT - 4 - 8
5. CtpaTernyeckun i 4 i 4 8
MEeHEeI)KMEHT
3. MacTepcTBO MEHEXKMEHTA - 4 - 4 8
4, PaboTa komnaHum - 4 - 4 8
5. | OTukeT AenoBoro ooLeHns - 4 - 4 8
6. YnpasneHue i 4 i 4 8
4YeIoBE4YECKMMN pecypcamm
7. | MapkeTuHr - 4 - 4 8
8. | [lenosble BCTpeuun - 4 - 4 8
9. HoBble TEXHOMNOrnm " i 4 i 4 8
WHHOBAaLUW.
NToro: - 36 - 36 72

14. MeToan4yeckune ykasaHma Ana ody4arowmxca no 0CBOEHUIO AUCLUMNIIUHDI
[Ana ocBoeHns gucumnnunHel obyvarowmmcs Heobxoammo paboTaTb C NEKUUOHHbIMU
MartepmanamMmm (KOHCMEKTaMn NEKUMn) N NPaKTUYECKUMU 3adaHUAMMU, pasMeLLEHHbIMN

Ha oOpasoBaTtenbHOM nopTane https://edu.vsu.ru/,

nUTepaTypoi, BbLIMNOMHATL 3adaHUs Ha nabopaTopHbIX 3aHATMSIX M B Mpolecce

OCHOBHOW W [OOMOJSIHUTENbHOMN

CaMOCTOATENbHOW paboThl, NPONTU TEKYLLUME aTTecTaunn.

[lononHuTenbHble METOOMYECKME PEKOMEHOAUMN MO  BbIMNOMIHEHUIO MPAaKTUYECKMX
3alaHnn, a Takke 3aMevaHnd No pesynbTatam UX BbINOSIHEHNA MOTYT pasmeLlaTbCs Ha
noptane https://edu.vsu.ru/ B Buae wHOMBMAOYaAlbHbIX KOMMEHTapueB W dannos
obpaTHon cBA3Kn, coobLeHn dopyma 1 apyrux arieMeHTOB 3NEKTPOHHOIO Kypca.

15. NepeyeHb OCHOBHOM U AOMOJNIHUTENBLHOWN NUTepaTypbl, PECYPCOB UHTEpPHET,
Heo6Xx0AMMbIX AN OCBOEHUA AUCLUNIIUHbI

a) OCHOBHas nuTepartypa:

Ne
NcTouHMK
n/n
Moposos H0.B., NpuwwuHa B.T. MapkeTuHr B oTpacnsx n ccpepax gestensHocTn: y4ebHuk/ HO.B.
1 Moposos B.T. NpuwunHa. - Mocksa: M3gaTtenbcko-toproBasi komnaHma «awko n K»,2016.-

446¢. - URL: https://biblioclub.ru/index.php?page=book view red&book id=418086



https://edu.vsu.ru/
https://edu.vsu.ru/
https://biblioclub.ru/index.php?page=book_view_red&book_id=418086

Benbyuk T.A. MeToabl UCCNefoBaHMM B MeHegkKMeHTe: y4ebHoe nocobue/ T.A benbuuk.-
2 Kemepogo, 2014.-308c.- . URL:
https://biblioclub.ru/index.php?page=book view red&book id=278324

6) gononHUTENbHAA nNUTeparypa:

Ne

NcTouHMK
n/n

lNycnakosa, A.B. Business English in the New Millennium : yuebHoe nocobue :/ A.B. N'ycnskosa ;

4 MockoBCKMIA Negarormyecknin rocyaapcTBeHHbIN yHBepcuteT. — Mockea : MOCKOBCKUM
negarorMyecknii rocygapcTBeHHbIn yHmuBepeutet (MITY), 2016. — 180 c. — URL:

https://biblioclub.ru/index.php?page=book&id=472847

Mastering English through Global Debate : yue6Huk / E. Talalakina, T. Brown, J. Bown, W.
5 Eggington. — Mockea : Mi3gatenbckuin gom Bbicwen wkonbl 3koHoMuku, 2017. — 191 ¢. — URL:
https://biblioclub.ru/index.php?page=book&id=486564

B) 6a3bl 4aHHbIX, NHPOPMALMOHHO-CMPABOYHbIE U MOUCKOBbIE CUCTEMbI:

Ne n/n MNcToYHMK

8 OBC «YHuBepcutetckas bubnuoteka online» 3bC M3ganensctea «JlaHb» — <URL:
https://e.lanbook.com

9 OBC “YHuBepcuteTckasa bubnmnorteka Online» — <URL.: http://biblioclub.ru

10 OneKTpoHHbIN yHMBepcuteT— <URL: https://edu.vsu.ru

16. lMepeyeHb Yy4yebOHO-meTOAMYECKOro obecne4vyeHUs AONA CaMOCTOATENIbHOMU
paboTbl

Ne n/n McToYHMK

11 KoHcnekTsl nekuui, pa3MmenieHabie Ha https://edu.vsu.ru/

12 3amanus 11 IPaKTHYSCKUX 3aHATHH, pa3MelieHHbIe Ha https://edu.vsu.ru/

17. UHcbopMmaLMOHHbIE TEXHONOIMKU, UCNOSNb3yeMble ONA peanu3auum yyebHom
OUCUMNNUHBLI, BKIOYasa nporpamMMHoe obGecneyeHne U MHGPOPMALMOHHO-
CrpaBoOYHble CUCTEeMbI (MpU HEO6XOAMMOCTH)

AucumnnuHa peanuadyeTcss C NPUMEHEHMEM 3NIEMEHTOB JNIEKTPOHHOrO 00y4yeHus u
ANCTaHUMOHHbIX  ObpasoBaTenbHbix  TexHonormn  (QOuOOT)  («OneKTPOHHbIN
yHuBepcuteT» https://edu.vsu.ru ).

Mcnonb3ytoTca Takne cpeactaa MHPOPMALMOHHO-KOMMYHUKALWMOHHbBIX TEXHOMOMMIA. Kak
TEKCTOBbIE PefakTopbl, 3NEKTPOHHbIE Tabnuupbl, cpeacTBa NOArOTOBKM Mpe3eHTauum,
obnayHbI cepBuc AHAOEKC.

18. MaTepmanbHO-TEXHUYECKOE obecneyeHne QUCLUMUNIUHbI:

- ayauTopum TUMOBOMO OCHALLEHUS ANs NPOBEAEHUS NEKUMOHHbIX U CeMUHapPCKMX
3aHaTMI, obecneunBatoLme opraHmsaunio y4edbHoro mecra obyyatrouierocs.

- NporpaMmmHoe obecneveHne

WinPro 8 RUS Upgrd OLP NL Acdmc,

OfficeSTD 2013 RUS OLP NL Acdmc,

WinSvrStd 2012 RUS OLP NL Acdmc 2Proc,

HeunckntounTenbHble npasa Ha 1O Dr. Web Enterprise Security Suite KomnnekcHas
3awmta Dr. Web Desktop Security Suite

19. ®oHA OLEeHOYHbIX CPEeACTB:

19.1 MNepeyeHb KOMNETEHLUN C yKa3zaHUeM 3TanoB POpPMMPOBaHUA U
nraHMpyeMbIX pe3ynbTaToB 00y4yeHus

| Kop v copepxaHue | MnaHvpyemble | Otansl |



https://biblioclub.ru/index.php?page=book_view_red&book_id=278324
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https://edu.vsu.ru/

KomneTeHumn (Mnm
ee yacTtn)

pesynbtatbl 06y4YeHus

(nokasatenu

AOCTUMXEHUS 3aaHHOro
YPOBHSI OCBOEHUS

KomMmneTeHunn
nocpeacrtesom

dopMMpPOBaHUS 3HAHUMN,
YMEHUI, HaBbIKOB)

dopmMupoBaHmd

KOMMNeTeHUnmn
(pazgenl
(Temsbl)
ANCLMNITHBI
nnn Moaynsa un
Nx
HanMeHoBaHue)

o0C*
(cpencTBa
OLleHMBaHUS)

MK-10:
CNOCOBHOCTbLIO
ncnonb3oBaTb
peLLeHus
KOMMYHUKaTUBHbIX
3agayvy COBPEMEHHbIE
TexXHun4Yeckune
cpeancTtea "
MHGOPMaLUMNOHHbIE
TEeXHOonormm

ans

3HaTb:

OCHOBHblE
BO3MOXHOCTU
BnageHuns
KynbTypoun
aHIIMACKON peyn
n KynbTypoun
pevyeBoro
noBeaeHus
creumanbHyHo
TEPMUHOSOIUIO
Ha aHrMMNCKOM
A3bIKe,
ncnosnb3yemyto B
TekcTax
9KOHOMMYECKOro
HanpasBneHus

Tema 1-9

NMcbMeHHas
paboTa no
3KOHOMMYECKOM
TEPMUHOIIOINMN,
npes3eHTauum

yMeTb:

BECTU YCTHYO W
NMUCbMEHHYHO
npodeccnoHanbH
yio
KOMMYHMKaLMNIO
Ha WHOCTPaHHOM
A3bIKE;
NnoHMMaTb
cogepXxaHue
NPOYMTAHHOIO
mMaTepuana n
nepegaBsaTtb
NONyYeHHYo
MHGOpMaUMIO Ha
PYyCCKOM n
WHOCTPaHHOM
A3blKaXx.

Tema 5,7

Tema 1-9

NUCbMeEHHas
paboTa no
3KOHOMMYECKOMN
TEPMUHOSIOINMN,
npeseHTauum

BlnageTb:
— OCHOBHbIMUA

HaBblKkaMu
Hay4HbIX

nepesona
TEKCTOB  C

MHOCTpPaHHOro n Ha
I/IHOCTp&HHbII?I A3bIKW;

Tema 1-9

ntToroeas
KOHTpOrsibHas
paboTa

n POMEXYTOYHaA aTTecTauus

KUM




* B rpacde «®OC» B 06a3aTENBHOM MOPSAKE NEPEYNCrATCA OLEeHOYHble cpeacTsa
TEeKyLen 1 NPOMEXYTOYHOM aTTecTaunn.

19.2 OnucaHue KpuTepueB M LWIKanbl OLEeHUBaAHUA KOMMeTeHUuUn (pe3ynbTaToB
o0y4yeHus1) NpM NPOMEXYTOYHOWN aTTecTauum

1)3HaHne  yyeBHOro martepvana UM BnageHWe  MNOHATUAHBIM  annapaTtom
npodeccnoHanbHON 3KOHOMNUYECKON TEPMUHOSOIMEN;

2)yMeHue cBsA3biBaTb TEOPUIO C MPAKTUKOMN;

3)yMeHne WnCTpupoBaTb OTBET nNpuMepamu, @aktamu, OaHHbIMU  Hay4HbIX
nccnegoBaHun;

4)ymMmeHunsa ncnonb3oBaTb BpeMeHa B MUCbMEHHbIX U YCTHbIX TEKCTaX;

5) yMeHUsA NpUMEHSTb NPOGECCUOHANBbHYIO JIEKCUKY.

KpuTepun oueHnBaHUa KoMneTeHunm YpoBeHb Lkana oueHoK
chopmMmnpoBaHHOCTH
KOMNeTeHUun

OTBeT Ha  KOHTPOJSIbHO-U3MEPUTENbHbIN
maTtepuan He COOTBETCTBYeT OOHOMY M3

nepeYncrneHHbIX rnokasaTtenen, HO
obyvarowmncs paet npaBusibHble OTBETHI
Ha AOMNONHUTENbHbIE BOMPOCHI.
HepoctaTo4Ho NpPOAEMOHCTPMPOBaHDI Ba3oBbIl ypoBeEHb 3ayTeHo
3HaHuA B YMEHUN NPUMEHNTb
9KOHOMUYECKYHO TEPMUHOMNOTNI0 B
aHIMUIACKNX TeKcTax, coagepxarcs

oTAenbHble npobrneMbl B OnpeaeneHum
MCNONb30BaHUSI BPEMEH B YCTHOW peyn

OTBeT Ha  KOHTPONbHO-U3MEPUTENbHbIV
maTepuan He COOTBETCTBYET NOObIM Tpem
n3 nepeyYncneHHbIX nokasaTenen.
O6yuvatowmnncs AEMOHCTpUpyeT
OTPbIBOYHbIE  (parMeHTapHble  3HaHWS, -
aonyckaeTt rpybbie ownbkn B NpUMEHEHUMU
npodeccnoHanbHON NEKCMKN He oTBevaeT
Ha AONOJTHNTENbHbIE BOMPOCHI

He 3a4yTteHo

19.3 TnoBble KOHTPOJNbHbIE 3a4aHNA UNN UHbIe MaTepuanbl, HeobxoaMmMble ons
OLUEeHKUW 3HaHWW, YMEHMW, HaBbIKOB U (unn) onbiTa AOeATEeNbHOCTH,
Xapakrepusyrwme atanbl POPMUPOBAHMA KOMMETEHLUA B npouecce OCBOEHUs
obpa3oBaTesibHOM NporpamMmmbl

19.3.1 MNepeyeHb BONPOCOB K 3a4eTy:

1.What can you say about management in general?

. Why does a large organization employ many managers?

. What can you say about management as process?

. Why is management an ongoing activity?

. What are the four major functions of management?

. What does planning as the management function involve?
. Which are the parts of the organizing function?

. Which function of management includes influencing others to engage in the work
behaviours necessary to reach organizational goals?

9. What is controlling aimed at?

CO~NO O WN




10. What forms the basis for the managerial process?

11. Why do you think organizations are an important part of our daily lives?

12. What does the definition of strategic management recognize? What does the
strategic management process begin with? What does the strategic management
process include?

13. Why is strategy implementation increasingly highlighted as a distinct part of the
strategic management process?

14. Why is strategic management important to organizations?

15. What is the typical structure of a company?

16. What are the main departments of a company?

17. What the typical pieces of equipment one might find in an office?

18. How can the Internet help you in your studies?

19. What is meant by ‘marketing’?

20. How can advertising help a company increase its profits?

21. What are the main advertising techniques?

22. How do different counties run meetings?

23. What is meant by the ‘agenda’?

24. How do meetings differ in different countries?

25. What is necessary to create a positive working climate in the working team?
26. Would your choice be different when travelling on business, do you think?

27. Which three topics do you think are the best to start a conversation with a business
person you have just met?

28. Which topics is it better not to talk about?

29. How important is it for business people to have good cultural awareness?

30. Why do companies arrange teambuilding events?

Mpumep KOHTPONBLHO-U3MEpPUTENBLHOro MaTepuana

YTBEP>XXOAHO
3aBegyloLas kadeapon MexayHapoaHOW 3KOHOMUKU N BHELLHE3IKOHOMUYECKON AeATeNbHOCTM
E.B. EHooBuukas
rmodnucsk
. 201_r.
Hanpasnenue nogrotosku 38.03.01 «SkOHOMMKa»
OvcumnnuHa MpodeccuoHanbHas akoHOMUYecKkast TEPMUHONOMMA Ha aHIMMNCKOM A3blKe
Kypc 4
®opma 0byyeHus oYHas
Bug atTectauum NpOMexXyToyHas
Bwug koHTpons 3ayeT

KoHTponbHO-n3MmeputenbHbin maTtepuan Ne1l
You are a sales representative at PW Inc. You sell Premium Widgets and receive a standard 25%
commission for every sale, in addition to your base salary of $15,000. Last year, sales reps averaged
between $18,000 and $100,000 in total compensation. Unfortunately, overall sales and employee
motivation were down last year at PW Inc. Your task is to create an incentive plan with your coworkers
and district manager to resolve these issues. However, each of you will be adopting specifi c
characteristics that will govern your behavior in the group. Remember to stay “in character” through out
the entire exercise. Each member in your group is going to behave the same way, according to the
following characteristics:
High Power Distance: You are comfortable deferring to your boss on important matters. You respect
authority and look to management to guide your actions. You value proper etiquette and social norms of
politeness.
High Uncertainty Avoidance: You are uncomfortable with ambiguity, prefer low-risk activities, and hesitate
to make major changes. You prefer the status quo and are skeptical of new policies, unless they are
highly detailed and structured. You need to know that there is no risk involved before you will agree to a
change.

19.3.2 NMucbmMeHHas paboTa N0 3IKOHOMUYECKOU TEPMUHOSOrNMn



Hanucatb nepeBoA € pyCCKOro Ha aHrfMMMUCKUNA U C aHINTIMUCKOro Ha PyCCKUMn
A3blkax. OnpepenuTb aecduHULMIO croBa.

1.Acceptance —

2.CyeT, OCHOBHas eguHULA XpaHeHUs OaHHbIX B Byxrantepckom y4éTte-
3.Account balance —

4. ornowieHune, 3axBar -

5.Acquisition cost —

6.PakTnyeckne 3atpaTtbl (CE6eCTOMMOCTb)-

7.Additions —

8.CkoppekTupoBaHHas Banosasi npmbbinb -

9.Advances from (by) customers —

10.ABaHcCbl NocTaBLMKaM -

11.Amortization —

12. AKTuBbI -

13.Average cost method —

14.Bad debts —

15.BbanaHc (byxrantepckun 6anaHc) -

16.Bill —

19.3.3 O6pa3sey TeKCTa ANA KOHTPOSIbHbIX paboT
ADVERTISING SPACE

The average person not only sees over 500 advertisements every day, but is also
a walking billboard for his or her favourite brands simply by wearing their clothes,
carrying their handbags or driving their cars. But these people are not getting paid for
this free advertising. The idea of selling body space to advertise products is a growing
trend which benefits both the wearer and the company. Potential body advertisers just
choose which body part they want to lease and which company they want to advertise.
They then get a temporary tattoo which they agree to wear for a certain amount of time.
Foreheads and bald heads are very effective because you can always see them, even
in bad weather. The body advertising idea became popular when Andrew Fischer
auctioned his forehead on eBay and received a bid of $37,378 for wearing a company
logo. There are now many websites on the Internet where you can buy and sell body
space. Athletes and sports people have always earned a lot of money by wearing
branded sports clothes. Now they can earn even more with body advertising. Boxers in
particular offer a good wide space for advertising on their backs. The advantage of
tattoo advertising is that the company name or logo is in full view all through the match
and not limited to a 30 second commercial which viewers may switch off anyway. A
disadvantage is that when athletes really begin to sweat, the tattoo starts to run. In a
world where people are experiencing advertising fatigue, the real challenge for
marketing is to get people's attention. There are basically too many people selling too
many things, and many of these things we don't really need. We see advertisements
everywhere and so traditional forms of advertising are losing their effectiveness.
Innovative marketing methods such as human billboards are becoming increasingly 9
attractive because of low cost and the ability to target your audience better. Companies
now send tattoo-covered human billboards to sporting events, music festivals, beaches
or popular tourist resorts to advertise their products. Of course, some consumers may
not find this type of advertising very tasteful or they might not find the body parts on
show very attractive. It is also not possible in all parts of the world where there is no
tradition of tattoos or showing so much skin in public is taboo. Well-known big brands
such as Toyota, Vodaphone and Dunkin' Donuts have used this method: college kids
agreed to stick Dunkin' Donuts logos on their foreheads during an NCAA basketball
tournament; Toyota used body art to start a word of mouth campaign for the Scion car.



Body advertising shows that it is not necessary to spend large amounts of money to
fulfil advertising's prime goal, which is to attract attention and get people interested
enough to buy the products.

Questions

1. Why can we be called 'walking billboards'?

2. What are the consequences of the so-called 'advertising fatigue'?
3. What are the advantages of 'body advertising'?

19.3.4 Tembl npe3eHTauumn

lMepe4yeHb cTpaH

3agaHue

AscTpanus
"epmaHus
Ncnanus
dpaHums
Kutan

BbibpaTb cTpaHy, pacnucatb ee no
3KOHOMWYECKMUM, MOSIUTUHECKUM,
KyNbTYPHbBIM KpUTEPUAM.
Onpegenutb namepeHus no Mmpty
Xogwitene.

CWA
Poccus
Mapokko
Bpasunus
ApreHTuHa
Mekcuka
duNUNNUHBbI
AnoHusa

19.4. MeToauyeckme maTtepuvanbl, onpegensowmue npoueaypbl OULEeHUBaHUSA
3HaHUW, YMEHWN, HaBbLIKOB M (MNU) onbiTa AEATENbHOCTU, XapaKTepusyrLwmx
atanbl OPMUPOBAHMA KOMMETEHLUN

OueHka 3HaHUN, YMEHUA N HaBbLIKOB, XapakTepuayoLwas aTanbl popMmnpoBaHms
KOMMNETEHUMA B paMKax WU3y4YeHUs OUCLUMNNMHBLI OCYLLECTBNSAETCS B XOA4E TEKyLen u
NPOMEXYTOYHOW aTTecTauun.

1. MNpomexyToyHasa atTecTaums No UCUUNIIMHE C NPUMEHEHMEM 3NEKTPOHHOIO
oby4yeHnda, OuCTaHUMOHHBLIX oObpasoBaTenibHbIX TexHonormnm (ganee — 30, OOT)
NpoBOOUTCA B paMKax 9NeKTPOHHOro  Kypca, pasmeweHHoro B 39UOC
(obpasoBaTesnibHbI - NopTan «ONEKTPOHHbIN  yHuBepcuteT BlY» (LMS Moodle,
https://edu.vsu.ru/)).

2. [lNpomexyToyHas aTTecTtauma oby4valrmnxca ocyllecTBnseTca B dopme
3a4yeTa.

3. Obyvatowmecs, npoxodslime NPOMEXYTOYHYK aTTecTauuio ¢ NpUMEHEHNEM
OOT, pomkHbl pacnonaraTb  TEXHUYECKMMM  CpeacTBamMuM M MPOrpamMMHbIM
obecnedeHnem, nossongwwmm obecneunTb npouenypbl atrectaumm. OBydarowmincs
CaMOCTOATENbHO obecneynBaeT BbIMOSIHEHNE HEOBXOAUMbIX TEXHMYECKMX TpeboBaHUN
AN NpoBeAeHWst MPOMEXYTOYHOM aTTectauMm C MNPUMEHEHMEM OUCTaAHLMOHHbIX
obpasoBaTesnbHbIX TEXHOMOIMMN.

4. NaeHTudukaums NMNYHOCTH obyuvatowerocs npu NPOXOXOEeHUM
NPOMEXYTOYHON aTTecTtauun obecnevmBaeTcs NOCPEACTBOM MCMNOSb30BAHUSA KaXKabiM
obyvarwmnmes MHAMBMAYANbHOrO NOrMHa M Naponst Npu BXoAe B JIMYHbIA KabWHeT,
pa3meLleHHbIi B ONOC obpasoBaTenbHON opraHmM3aumn.

Mpy oOuEeHMBaHMM WUCMNONb3YOTCA KavyeCTBEHHble LWKanbl OueHoK. Kputepumn
OoLEeHMBaHNA NpuBEOEHbI Bbllwe. [Mpy OLEeHMBaAHUKM UCMNONb3YHTCA KAYECTBEHHbIE LLKarbl
oueHok. Kputepum oueHnBaHns NpuBeaeHb! BbILLE.




