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PABOYASA NPOrPAMMA YYEEHOU OAUCLMMIINHDI

61.B.[1B.13.02 NpodeccmoHanbHaa aKOHOMUYeCcKast TEPMUHONOMMSA Ha aHITTIMACKOM
A3blKe

1. Kog 1 HaumeHoBaHMe HanpaBreHUsa NoAroToBkKu/cneyuanbHOCTMU:
38.03.01 «OKOHOMMKa»

2. NMpocdhnnb nogrotoBku/cneymanusauumn: «MupoBasi SKOHOMMKaY
3. Keanudumkaumsa (cteneHb) BbiNnyCKHUKA: Dakanasp
4. dopma obpa3oBaHUA: O4Has

5. Kacheppa, oTBevarwLan 3a peanmsaumo AUCLUNIIUHDI:
Me>xayHapo4HOW 9KOHOMWKN N BHELLIHEAKOHOMUYECKOWN OeATENbHOCTH

6. CoctaButenu nporpammbl: CemeHoBa Ornbra AnekcaHgpoBHa, npenogasaTtesib

7. PekomeHaoBaHa:
HMC dakynbTeTa mMexagyHapoaHbiX OTHOLWEHM NpoTokon Ne6 ot 20.06.2018 r.

8. YuebHbIn roa: 2021 — 2022 CewmecTtp(-bl): 7

9. Llenu n 3apaym y4ye6HON ANCLUUNIIUHDI:

Lenb OUCLUUNNUHBI: ABnsdeTcH dopmupoBaHue KOMMYHUKaTUBHOWN,
npodeccnoHanbHON U COLMOKYNbTYPHON KOMNETEHUUN B UCMONb30BaHUU @HTIMNCKOro
A3blKa.

OcHOBHbIMU 3a0avYamMu y4eOHOW AUCLUUNNUHBbI ABNSAIOTCS:
- OCBO€HMe paboyen TepMUHONOIK;
- dopmMnpoBaHne yCTONYMBBIX peYeBbIX YMEHUN;
- aHanu3 KOMMYHUKaTUBHbIX CTUNEN obLLeHNs.



10. MecTo y4yeb6HOM AncuMnnuHbl B cTpykType OOI: brok 1, BapMatmMBHaga 4acTb,

AVUCUMMIMHBI MO BblIOOPY.

11. MnaHupyemble pe3ynbTaTbl O00y4YeHUs NO AucuunnuHe/Moayno (3HaHUSA,
YMeHUSAl, HaBblku1), COOTHECEHHble C MMaHUpyeMbiMU pe3yribTaTaMu OCBOEHUS
obpa3oBaTenbHOM NporpamMmMbl (KOMNETEHUMSIMA BbIMYCKHUKOB):

KomneTteHumsa

Kog HasBaHune

MnaHupyeMble pesynbTaTbl 06y4eHus

MK-10 | cnocoBOHOCTbLIO
peleHuns

KOMMYHWKaTUBHbIX
3ajau

TEXHOJ10TnN

MCNoJ1ib30BaThb ansd

COBpPEMEHHbIE
TEXHWYECKME CPeacTBa
M MHPOPMAaLUNOHHbIE

3HaThb:

— OCHOBHbl€ BO3MOXHOCTU BrageHus KynbTypou
aHIMUNUCKON pedn n  KynbTypou pedeBoro
noBegeHus

— cneuuvanbHY TEPMUHOSIOTMIO Ha aHIIMACKOM
A3blKe, UCMOMb3YEMYIO B TEKCTAxX
9KOHOMMYECKOro HanpasreHuns

ymMeTb:

— BeCTU YCTHYO " NMUCbMEHHYHO
nNpoeccuoHanbHyl0  KOMMYHUKaUUIO  Ha
MHOCTPAHHOM S3bIKE;

— MOHUMaTb cogepxaHue NPOYUTAHHOIO
MaTepuana W nepefasaTb  MOMYYEHHYIO
WHOPMaUUIO Ha PYCCKOM W MHOCTPaAHHOM
A3bIKax.

BnageThb:

— OCHOBHbIMM HaBblkaMu MepeBoda HayYHbIX
TEKCTOB C MHOCTPAHHOIO M Ha MHOCTPaHHbIN
A3bIKN;

12. O6bemM gucumnnmnHbl B 3a4eTHbIX eguHuuax/vyac. (6 coomeememeuu ¢ y4ebHbIM

rnnaHom) — 2/72.

dopmMa NpoMeXyTOYHON aTTecTauuu(3ayem/sKk3ameH) 3aqeT

13. Bugbl y4yebHon paboTbl

TpyooemMKkoCTb
Bua y4ebHon paboThl o cemectpam
Bcero
7 cemecTp 8 cemecTp
AyanTopHbIE 3aHATUS 36 36 -
B TOM 4ymCne: - - -
neKumm
npakTuyeckue 36 36 -
nabopaTtopHbie - - -
CamocTosaTenbHas paborta 36 36 -
dopma NpPoOMeEXXYTOHHON -
atTecTaumm
(3auem — 0 yac. / 3K3amMeH —
yac.)
WToro: 72 72 -




13.1. CopepxaHne AUCLUNIIUHBI

Ne
n/n

HanmeHoBaHue pasgena
ANCUNNNNHBI

CopepxaHue pasagena guCUMNIUHGI

I PaKTN4eCKne 3aHATUA

MeHegKMeHT

OnpeneneHne MNOHATUA «MEHEMKMEHT». PyHKUMK
MeHeI)KMeHTa. OcHoBHbIe 3NEMEHTbI
yrnpaBneH4Yeckoro npouecca. YpoBHM W obGnacTtu
MeHeI)KMeHTa. Onpepgenexne NOHATMSA
«opraHmsaumsi». Kommepueckas M HekoMMep4eckas
opranunsaummn. Future  Continuous. WHQUHUTUB.
CnoxHoe gononHenne. CnoxHoe noanexatiee.

Ctparternyeckui
MEHEeKMEHT

Onpepnenexve MNOHATUSA «CTpaTernyeckmmn
MEHEKMEHTY. KomMnoHeHTbI npouecca
cTpaTermyeckoro MEeHeIKMEHTA. 3HayeHne
cTpaTernyeckoro  MeHempkmeHTa.  CornacoBaHue
BpemeH.Future in the Past’. Used to/would. Second
Conditional.

MacTtepcTBO
MeHeKMeHTa

Baza  3HaHun. KnioueBble  3HaHUS,  YMEHuU4,
HeobxoauMmble MeHeXepy. OPPEKTUBHOCTD
MeHegpkmeHTa. Past Perfect. KocBeHHasi peub.
[ononHutenbHble NPUAATOYHbIE NPEANOXEHUS NOCne
rnarona wish. lNpngatoyHble cpaBHEHUS C COto3aMu
as if/as though

PaboTta komnaHuu

YnpaBneH4eckas AEATENbHOCTb. 30HbI
OTBETCTBEHHOCTM B YMpaBfieHMM OpraHu3aumen.
KopnopatmeBHas kynbTypa. CTpykTypa KOMMaHUW.
Nctopua komnanuun. MHTepHeT. E-mail nepenucka.
Obobuwatouiee NoBTOPEHNE rpamMmmMaTnyeckoro
maTtepuana. Present Simple and Present Continuous.
Time expressions.

ATUKeT AenoBoro
obLeHns

Passutne koHTaktoB. KynbTypa BegeHuss busHeca B
pasHblx cTpaHax. Pabota B konnektmee. Buabl
JEenoBbIX  MUCEM. O6ob6uwatouiee  noBTOpPEHME
rpammaTumyeckoro martepuana. Present Perfect and
Past Simple. Describing habits and customs.
Countable and uncountable nouns. Expressions of
guantity. .

YnpasneHue
4YesfioBeYeCKMMHn
pecypcamm

MepenogrotoBka kagpoB. OnucaHne obsa3aHHOCTEN
paboTHMKa. YOoOBNEeTBOPEHHOCTL paboTon. 3anpockl
n 3aasneHus. ObweHue no Tenedony. OboblyatoLee
NoOBTOpPEHME rpaMmaTmyecKoro maTepwuana.
Expressing personal opinions. Comparison of
adjectives. Making suggestions

MapkeTuHr

lMpogswxeHne n  ceptudukayuns npoAyKunun.
ToproBass gapmapka. [enoBble  OTHOWEHUA U
neperoBops.l. O6ob6uwatouiee NOBTOPEHME
rpammaTuyeckoro matepuana. Expressing purpose.
Forming questions. First Conditional.

[enoBble BCTpeuun

BusHec-otenn. CoBellaHuss No BonpocaMm npoaax.
Otyetbl. [MogrotoBka pgoknaga W NpeseHTauuu.
Obobwatouwee NOBTOPEHNE rpamMmMaTnU4eckoro




maTtepuana. Expressing criticism (modal perfects).
Contrasting ideas. The Passive Voice. “Too” and

“‘enough”.
Wcnonb3oBaHue WHTEepHeTa. WccneposaHue
OTHOLWeEHMs paboTHUKOB K MHHoBauuaM. OddLiopHas
9 HoBble TexHonornmn n aearenbHocTb M aytcopeuHr.  Ob6obuwatowee
WHHOBaLWMN. NoBTOPEHUE rpammaTtmyeckoro matepuana. “Used to”
for past actions/habits. The definite article. Reported
speech. Reporting verbs. Expressing causes.
13.2. Tembl (pasaenbl) AUCLUNIIUHBI U BUAbI 3aHATUNA
No Buabl 3aHsATUI (YacoB)
. | HanmeHoBaHue pasgena CamocTosTe
n/ Mpaktn | Jlabopat
ANCUUNIINHBI Jlekummn nbHas Bcero
n yeckMe | OpHble
paboTa
1. | MeHegpXMeHT - 4 - 8
5 Ctparternyeckumi i 4 i 4 3
MEHEeOXXMEHT
3. MacTepCcTBO MEHEAXKMEHTA - 4 - 4 8
4. | Pabota koMmnaHuu - 4 - 4 8
5. | OTukeT AenoBoro odLeHus - 4 - 4 8
6. YnpasneHue i 4 i 4 8
4YesIoBEeYECKMMN pecypcamm
7. | MapkeTuHr - 4 - 4 8
8. | [enosble BCTpeun - 4 - 4 8
9, HoBble TeXHOoMnornm n i 4 i 4 3
WHHOBALMMW.
HToro: - 36 - 36 72

14. MeToauM4yecKue yKasaHus 4nsi 00y4aloLWwmxcsa N0 0CBOEHUIO AUCLIMMIIUHDI

ns

OCBOEHMS ANCUUNMNHBLI Oobydarlmmes HeobxoamMmo paboTaTb C NEeKLUUOHHbIMU

MaTtepmanamMmm (KOHCNeKTamu fekunin) N NpakTM4ecKUMn 3agaHusmMu, pasmeLleHHbIMN
Ha obOpasoBaTtenbHOM nopTane https://edu.vsu.ru/, OCHOBHOW W [OMOMNHUTEINLHON
nuTepaTypon, BbIMNOMHATL 3a4aHWA Ha NabopaToOpHbIX 3aHATUAX M B npouecce
CaMOCTOATENbHOM PaboThl, NPONTM TEKYLLME aTTECTALUN.

[ononHuTenbHble MeTogMYEeCKMe peKOMeHZauMn Mo  BbIMNOSIHEHUID NPaKTUYECKUX
3a[laHuK, a Takke 3aMeyvaHus no pesynbTaTaM X BbIMOSIHEHWS MOTYT pa3MeLLaTbCs Ha
noptane https://edu.vsu.ru/ B Buae wuWHAMBMAOYaNbHbIX KOMMEHTapueB W dannos
obpaTtHon cBaA3un, coobLeHn dopymMma 1 gpyrmx 3NeMeHTOB 3MEKTPOHHOIO Kypca.

15. lNepe4yeHb OCHOBHOM U AONONHUTENLHOW NUTepaTypbl, PeCYypCOB MHTEPHET,
HeoOGXoAUMbBIX AN OCBOEHUA AUCLMNIIUHBI

a) OCHOBHasi nuTepaTtypa:

Ne
NcTo4uHuK
n/n
MapkeTuHr B oTpacnsax u cepax gestenbHocTu: yuyebHuk : / B.T. MpuwnHa,
1 J1.A. Opobbiwesa, T.J1. Jawkosa u ap. ; nog pea. t0.B. Mopo3osa, B.T.

MpuwmHon. — 9-e n3g. — Mocksa : [Jawkos n K°, 2018. — URL.:
https://biblioclub.ru/index.php?page=book&id=495786



https://edu.vsu.ru/
https://edu.vsu.ru/
https://biblioclub.ru/index.php?page=book&id=495786

Benbunk T.A. MeToabl uccrieaoBaHnin B MeHeaXXMeHTe: yyebHoe nocobue/ T.A
2 benbuuk.- Kemeposo, 2014.-308c.- . URL:
https://biblioclub.ru/index.php?page=book view red&book id=278324

6) gononHUTENbHAsA NUTepartypa:

Ne

NcToYHUK
n/n

N'ycnsakosa, A.B. Business English in the New Millennium : yyebHoe nocobue :/
A.B. l'ycnsakosa ; MocKOBCKUIM Nefarormn4eckmui rocyapCTBEHHbIN YHUBEPCUTET.
3 — MockBa : MockoBCKMI Negarormyeckui rocy4apCTBeHHbIN YHUBEPCUTET
(MIry), 2016. — 180 c. — URL:
https://biblioclub.ru/index.php?page=book&id=472847

Mastering English through Global Debate : yuebHuk / E. Talalakina, T. Brown, J.
Bown, W. Eggington. — MockBa : 3agatensckuin oM BbicLuen Lwkonbl
3KoHOMMKM, 2017. — 191 c. — URL:
https://biblioclub.ru/index.php?page=book&id=486564

B) 0asbl JaHHbIX, VIHC*)OpMaU,I/IOHHO-CI'IpaBO‘-IHbIe N NMONCKOBbIE CUCTEMBbI.

Ne

a/n NcTOoYHMK

5 Katanor 3HE BI'Y. — URL.: https://lib.vsu.ru/

6 9OBC N3paTtenbctBa «JlaHb» — <URL: https://e.lanbook.com

7 OBbC “YHuBepcutetckas 6ubnmoteka Online» — <URL: http://biblioclub.ru
8 OneKTPOHHbIN YHUBepcuteT— <URL.: https://edu.vsu.ru

9 | 36C FOPAUT — <URL: https://urait.ru

16. lepeyeHb Yy4yebHO-MeTOAMYECKOro obecnevyeHUss ANS CaMOCTOATENbHOWM
paboTbl

Ne

NcToYHMK
n/n

10 KoHcnekTbl nekuumn, pasmeLleHHble Ha https://edu.vsu.ru/

11 | 3agaHus Ons NpakTUYEeCKUX 3aHATUI, pasmelleHHble Ha https://edu.vsu.ru/

17. UHcbopmaLMOHHbIE TEXHONOrMKU, UCNONb3yeMble ANA peanusauunm y4yeobHom
OUCUMNMUHBLI, BKIKO4YaAa MnporpamMmMHoe obecneyeHne U MHGPOPMALIMOHHO-
CrpaBoOYHble CUCTEMBI (MpU He06Xo0ANMMOCTH)

- OucumnnuHa peanunsyeTcsi C NPUMEHEHWEM 3NEMEHTOB 3MEKTPOHHOro obyveHus u
ANCTaHUMOHHbIX  obpasoBaTenbHbiXx  TexHonormn  (QOuAOT)  («3BNeKTpOoHHbIN
yHuBepcuteT» https://edu.vsu.ru ).

- NporpaMmmHoe obecneveHmne

OfficeSTD 2013 RUS OLP NL Acdmc,

WinSvrStd 2012 RUS OLP NL Acdmc 2Proc,

WinPro 8 RUS Upgrd OLP NL Acdmc,

HeunckniounTtenbHble npaBa Ha 1O Dr. Web Enterprise Security Suite KomnnekcHas
3awmta Dr. Web Desktop Security Suite

C Hos16ps 2020 :

Office Standard 2019 Single OLV NL Each AcademicEdition Additional Product,

Win Pro 10 32-bit/64-bit All Lng PK Lic Online DwnLd NR

18. MaTepmanbHO-TEXHUYECKOE obecneyeHne QUCLUNIINHDI:
CneunanusnpoBaHHasa mebenb, NPOEKTop, HOYTOYK, 3KpaH



https://biblioclub.ru/index.php?page=book_view_red&book_id=278324
https://biblioclub.ru/index.php?page=book&id=472847
https://biblioclub.ru/index.php?page=book&id=486564
https://lib.vsu.ru/
https://e.lanbook.com/
http://biblioclub.ru/
https://edu.vsu.ru/
https://urait.ru/
https://edu.vsu.ru/
https://edu.vsu.ru/
https://edu.vsu.ru/

19. POoHA OLEHOYHbIX CPeacTB:

19.1 NepeyeHb KOMMNETEHLMN C YKa3aHMeM 3TanoB )OpMUPOBaHUA U
nnaHupyeMbix pe3ynbTaToB 00y4YeHus

Koa n copepxaHue
KomMneTeHumn (Mnm
ee yactn)

[MnaHnpyemble
pesynbTaTbl 00y4eHus
(nokasartenu
AOCTUXKEHUS 3aaHHOro
YPOBHSI OCBOEHUSA
KomMneTeHummn
nocpencTsomM
POpPMMPOBaHNA 3HAHUN,
YMEHWUIN, HAaBbIKOB)

OTansl
dopmMunpoBaHunA
KOMMeTeHLMM
(pasgensbl
(Tembl)
ANCUUNINHDI
N1 Moaynsa un
nx
HanMeHoBaHWe)

e0C*
(cpeacTBa
OLeHMBaHNSA)

MK-10:
CNOCOOHOCTLIO
1ncnonb3oBaThb
peLleHuns
KOMMYHUKaTUBHbIX
3agay COBPEMEHHbIE
TeXHU4yeckue
cpencTtea n
NHOPMaLNOHHbIE
TEXHOMNormm

ans

3HaThb:

— OCHOBHbIE
BO3MOXHOCTU
BnageHus
KynbTypown
aHIMMNCKON peyn
n KynbTypown
pevyeBoro
noBeaeHus

— chneumanbHyto
TEPMUHOMOINIO
Ha aHrMMNCKOM
A3bIKe,
NCNosib3yemMyto B
TekcTax
9KOHOMWYECKOro
HanpasfeHus

Tema 1-9

nUcbMeHHas
paboTa no
3KOHOMMYECKOMN
TepMUHOMOornu,
npeseHTauum

yMeTb:

— BECTU YCTHYHO W
NMMCbMEHHYO
npodeccnoHanbH
yto
KOMMYHMKaLMIO
Ha WHOCTPaHHOM
A3bIKE;

— MOHUMaTb
cogepxaHve
NPOYUTAHHOIO
mMartepwuana n
nepenasatb
NOJTYYEHHYO
MHGOpMaUUIo Ha
pyCCKOM n
MHOCTPaHHOM
A3bIKaX.

Tema 5,7

Tema 1-9

NMCcbMeHHas
paboTa no
3KOHOMUNYECKOM
TEPMUHOIIOINMN,
npes3eHTauuu

BnageTb:
— OCHOBHbIMWU

HaBblKaMu nepesoga

Tema 1-9

nToroeas
KOHTPOJIbHas
paboTa




Hay4HbIX TEKCTOB C
MHOCTpPaHHOro n Ha
VIHOCTpaHHbIVI A3bIKU;

NMpomeXxyToyHaa aTTecTauusa KUM

* B rpacde «®OC» B 06a3aTENBHOM MOPSAKE NEPEevnNCrnaiTCa OLeHOYHble cpeacTBa
TEeKyLLen N NPOMEXYTOYHOM aTTeCcTaunn.

19.2 OnucaHue KpuTepueB MU LWKanbl OLUEHUBAHUA KOMMeETeHUuUn (pe3ynbTaToB
o0y4yeHus) NP1 NPOMEXYTOYHOWN aTTecTauum

1)3HaHMe  yyebHOro maTtepuvana UM BnageHwe  MNOHATUAHBIM  annapaTtom
npodeccnoHanbHON 3KOHOMNUYECKON TEPMUHOSOIMEN;

2)yMeHue CBs3biBaTb TEOPUIO C MPAKTUKOMN;

3)yMeHne WNICTpupoBaTb OTBET nNpuMepamu, @aktamu, OaHHbIMU  Hay4YHbIX
ncecnenoBaHuUn;

4)ymMeHus UCnosb3oBaTb BpEMEHa B MUCbMEHHBIX U YCTHbIX TEKCTaXx;

5) yMeHUs NpUMEHATb NPOGECCUOHANbHYIO NTEKCUKY.

Kputepum oueHnBaHna KoMneTeHUnn YpoBeHb LLikana oueHok
cthopmMmnpoBaHHOCTH
KOMNEeTEHLUN

OTBET Ha  KOHTPOSbHO-U3MEPUTENbHbIN
maTtepuan He COOTBETCTBYeT OOHOMY M3

nepevncrneHHbIx nokasaresnemu, HO
obyvarowmncs faeT npasusibHble OTBETHI
Ha AONOSTHUTENbHbIE BOMpPOCHI.
HepocTtaTto4yHo NPOAEMOHCTPUPOBAHDI basoBbI ypoBeHb 3auteHo
3HaHus B yMeHUU NPUMEHUTb
9KOHOMUYECKYHO TePMUHOMOIMI0 B
aHIMNNCKNX TeKkcTax, cogepxarcs

oTAaelbHble I'IpO6J'IeMbI B onpeageneHnnm
MCMoJb30BaHNA BPEMEH B yCTHOVI peyn

OTBeT Ha  KOHTPONbHO-U3MEPUTENbHbIV
mMaTepuarn He COOTBETCTBYeT NoObIM Tpem
n3 nepeyYncrneHHbIX rnokasaTenen.
O6yuvatowmmncsa AEMOHCTpUpyeT
OTPbIBOYHbIE  (parMeHTapHble  3HaHW4, -
gonyckaet rpybble ownbkn B nNpuMeHeHun
npodeccnoHanbHON NEKCUKN He oTBevaeT
Ha JONONHUTENbHbIE BOMPOCHI

He 3a4yTteHo

19.3 TunoBble KOHTPONbHbIE 3a4aHNSA UM UHbIe MaTepuarnbl, HeobxoauMble onA
OLEHKM 3HaHWW, YMEeHUW, HaBblKOB U (MnM) onbiTa [AEATEeNbHOCTH,
XapakTepusyluime 3Tanbl OPMUPOBAHMA KOMMNETEHLUA B npoLecce OCBOEHUs
obpasoBaTesibHOW NporpaMmmbl

19.3.1 NepeyeHb BONMPOCOB K 3a4eTy:

1.What can you say about management in general?

2. Why does a large organization employ many managers?
3. What can you say about management as process?

4. Why is management an ongoing activity?

5. What are the four major functions of management?




6. What does planning as the management function involve?

7. Which are the parts of the organizing function?

8. Which function of management includes influencing others to engage in the work
behaviours necessary to reach organizational goals?

9. What is controlling aimed at?

10. What forms the basis for the managerial process?

11. Why do you think organizations are an important part of our daily lives?

12. What does the definition of strategic management recognize? What does the
strategic management process begin with? What does the strategic management
process include?

13. Why is strategy implementation increasingly highlighted as a distinct part of the
strategic management process?

14. Why is strategic management important to organizations?

15. What is the typical structure of a company?

16. What are the main departments of a company?

17. What the typical pieces of equipment one might find in an office?

18. How can the Internet help you in your studies?

19. What is meant by ‘marketing’?

20. How can advertising help a company increase its profits?

21. What are the main advertising techniques?

22. How do different counties run meetings?

23. What is meant by the ‘agenda’?

24. How do meetings differ in different countries?

25. What is necessary to create a positive working climate in the working team?
26. Would your choice be different when travelling on business, do you think?

27. Which three topics do you think are the best to start a conversation with a business
person you have just met?

28. Which topics is it better not to talk about?

29. How important is it for business people to have good cultural awareness?

30. Why do companies arrange teambuilding events?

MpuMep KOHTPONbHO-U3MepUTENLHOro MaTepuana

YTBEP>XOAKO
3aBeylowas kageapon MexayHapoaHON SKOHOMUKU U BHELUHESKOHOMUNYECKOM
[EeATenbHOCTH
E.B. EHOoBULUKas
noonuck
201 .
Hanpaenenune nogrotoBkun 38.03.01 « AkoHOMMKA»
OucunnnuHa NpodeccmoHanbHasg 3KOHOMUYECKAst TEPMUHOMIOIUS Ha aHIMUACKOM
A3bIKe
Kypc 4

dopma oby4eHus oYHas
Bug atTecraumm NPOMEXYTOYHas
Bua koHTponsa 3aver

KoHTponbHoO-uamepurtenbHbIn maTtepuan Ne1
You are a sales representative at PW Inc. You sell Premium Widgets and receive a
standard 25% commission for every sale, in addition to your base salary of $15,000.
Last year, sales reps averaged between $18,000 and $100,000 in total compensation.
Unfortunately, overall sales and employee motivation were down last year at PW Inc.



Your task is to create an incentive plan with your coworkers and district manager to
resolve these issues. However, each of you will be adopting specifi ¢ characteristics that
will govern your behavior in the group. Remember to stay “in character” through out the
entire exercise. Each member in your group is going to behave the same way,
according to the following characteristics:

High Power Distance: You are comfortable deferring to your boss on important matters.
You respect authority and look to management to guide your actions. You value proper
etiquette and social norms of politeness.

High Uncertainty Avoidance: You are uncomfortable with ambiguity, prefer low-risk
activities, and hesitate to make major changes. You prefer the status quo and are
skeptical of new policies, unless they are highly detailed and structured. You need to
know that there is no risk involved before you will agree to a change.

19.3.2 NucbMeHHasa paboTa N0 3KOHOMUYECKOMN TePMMUHOOIrMKU
HanucaTtb nepeBoAa € pycCKOro Ha aHrMMUCKUU U C aHITIMUCKOro Ha PyCCKUM
A3blkax. OnpeaenuTb aecduHULMIO CroBa.

1.Acceptance —

2.CyeT, OCHOBHas eguHULA XpaHeHUs OaHHbIX B ByxranTepckoM y4éTte-
3.Account balance —

4 MorrnowieHune, 3axBar -

5.Acquisition cost —

6.dakTnyeckne 3atpaTtbl (CE6eCTOMMOCTb)-

7.Additions —

8.CkoppekTupoBaHHas Banosasi Nnpmbbinb -

9.Advances from (by) customers —

10.ABaHcCbl NocTaBLMKaM -

11.Amortization —

12. AKTuBbI -

13.Average cost method —

14.Bad debts —

15.banaHc (byxrantepckun 6anaHc) -

16.Bill —

19.3.3 O6pa3sey TeKCTa ANA KOHTPOJbHbIX paboT
ADVERTISING SPACE

The average person not only sees over 500 advertisements every day, but is also
a walking billboard for his or her favourite brands simply by wearing their clothes,
carrying their handbags or driving their cars. But these people are not getting paid for
this free advertising. The idea of selling body space to advertise products is a growing
trend which benefits both the wearer and the company. Potential body advertisers just
choose which body part they want to lease and which company they want to advertise.
They then get a temporary tattoo which they agree to wear for a certain amount of time.
Foreheads and bald heads are very effective because you can always see them, even
in bad weather. The body advertising idea became popular when Andrew Fischer
auctioned his forehead on eBay and received a bid of $37,378 for wearing a company
logo. There are now many websites on the Internet where you can buy and sell body
space. Athletes and sports people have always earned a lot of money by wearing
branded sports clothes. Now they can earn even more with body advertising. Boxers in
particular offer a good wide space for advertising on their backs. The advantage of
tattoo advertising is that the company name or logo is in full view all through the match
and not limited to a 30 second commercial which viewers may switch off anyway. A
disadvantage is that when athletes really begin to sweat, the tattoo starts to run. In a



world where people are experiencing advertising fatigue, the real challenge for
marketing is to get people's attention. There are basically too many people selling too
many things, and many of these things we don't really need. We see advertisements
everywhere and so traditional forms of advertising are losing their effectiveness.
Innovative marketing methods such as human billboards are becoming increasingly 9
attractive because of low cost and the ability to target your audience better. Companies
now send tattoo-covered human billboards to sporting events, music festivals, beaches
or popular tourist resorts to advertise their products. Of course, some consumers may
not find this type of advertising very tasteful or they might not find the body parts on
show very attractive. It is also not possible in all parts of the world where there is no
tradition of tattoos or showing so much skin in public is taboo. Well-known big brands
such as Toyota, Vodaphone and Dunkin' Donuts have used this method: college kids
agreed to stick Dunkin' Donuts logos on their foreheads during an NCAA basketball
tournament; Toyota used body art to start a word of mouth campaign for the Scion car.
Body advertising shows that it is not necessary to spend large amounts of money to
fulfil advertising's prime goal, which is to attract attention and get people interested
enough to buy the products.

Questions

1. Why can we be called 'walking billboards'?

2. What are the consequences of the so-called 'advertising fatigue'?
3. What are the advantages of 'body advertising'?

19.3.4 Tembl npe3eHTauumn

lMepeyeHb cTpaH

3apaHue

ABcTpanus
repmaHus
NcnaHna
®paHuma
Kutan

BbibpaTb cTpaHy, pacnucatb ee no
3KOHOMWYECKMUM, MOSIUTUHECKUM,
KyNbTYPHbBIM KPUTEPUAM.
Onpegenutb namepeHus no MmpTty
Xodgwitene.

CWA
Poccus
Mapokko
Bpasunus
ApreHTunHa
Mekcuka
OununnuHBbI
AnoHusa

19.4. MeToauyeckme wmartepuanbl, onpegenswowme npoueaypbl OLEeHUBaHUS
3HaHUNA, YMEHUWN, HaBbIKOB MU (MNK) onbiTa [EeATENbHOCTU, XapaKTepusyrLmx
aTanbl hOPMUPOBAHUA KOMIMETEHLUN

OueHka 3HaHUN, YMEHUA N HaBbIKOB, XapakTepuayoLllasa aTanbl popMnpoBaHms
KOMMNETEHUMA B paMKax M3y4YeHUs OMCLUUMNIIMHbI OCYLLECTBIISAETCA B XOAE TEKyLen u
NPOMEXYTOYHOM aTTecTauumm.

1. MNpomexyToyHasa atTecTaums NO UCUUNIIMHE C NMPUMEHEHMEM 3NEKTPOHHOIO
oby4eHnsa, OUCTaHUMOHHBLIX oObpasoBaTesibHbIX TexHosnormh (ganee — 30, OOT)
NPpOBOAMTCA B  paMKax 3MeKTPOHHOro  Kypca, pasmeweHHoro B 3NOC
(obpasoBaTesnibHbIN  NopTan «ONEeKTPOHHbIN  yHuBepcuteT BIY» (LMS Moodle,
https://edu.vsu.ru/)).




2. [MpomexyTodHass aTTecTaunsa obydarowmxca ocyuwlectBnserca B opme
3aveTa.

3. Obyuvarowmecs, npoxoaswme NPoOMEXyTOYHYK aTTecTaumio C NpUMEeHEeHnem
AOT, pomkHbl pacnonaraTb  TEXHWYECKMMM  cpeacTBaMm U MPOrpaMMHbIM
obecneyeHnem, nosponswowmm obecneunTtb npouedypbl arrectaumn. Obyvarowmincs
camMocTosATeNbHO obecneyvmBaeT BbINOMIHEHME HEOOXOAMMBIX TEXHUYECKUX TpeboBaHWM
ANA NpoBeAeHUs MPOMEXYTOYHOM aTtTectauMm C MNPUMEHEHMEM OUCTAHLMOHHbIX
obpa3soBaTenbHbIX TEXHOMOIMNA.

4.  WVpeHTudpukaumss  nMYHOCTM  obyvarowleroca  npuM  NPOXOXAEHUU
NPOMEXYTOYHOM aTTecTaumm obecneynmBaeTcs NOCPEACTBOM UCMOMNb30BAHUSA KaXKObIM
obyvyarowmmca MHAMBMAYANbHOrO NOrMHa W Napons nNpu BXoAe B JIMYHbIA KabWHeT,
pa3ameLleHHbI B ONOC obpasoBaTesibHON opraHmM3aumn.

Mpn oueHMBaHMM WUCMNONb3YIOTCA KavyeCTBEHHble LWKanbl OueHoK. Kputepumn
OLEHMBAHNA NpuBEAEHbI Bbilwe. [Mpy oueHNBaHNN NCNONb3YHTCA KAYECTBEHHbIE LUKasbl
oueHok. Kputepun oueHnBaHmsa npuBeaeHb! BbiLLe.



